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FOREWORD

Since its inception the National Institute of Mental Health has had a

commitment to study and to support research into the causes of mental

illness and to assist in the discovery of promising treatment and preventive

approaches. Along with this commitment has come the need of making
research findings widely available through programs and services. This

vital goal can only be realized through ever-increasing understanding and

support by the general public.

Those persons engaged in educating the public about mental illness and

mental health need to have at their command the best of the available

educational aids. This guide to selected mentaLhealth films can be one

important tool in fulfilling this need. Many of these films distill and report

important research; others are powerful statements of human needs and

programs. We hope that this guide will prove useful in mental health

education programs.

STANLEY F. YOLLES, M.D., Director

National Institute of Mental Health
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INTRODUCTION

This guide is intended as a resource for persons who use films in mental

health education programs. Some of the films listed are intended for the

use of the general public and are about the nature of mental illness, its

treatment, and its control. Other films deal with certain mental health

aspects of social problems such as the effects of alcoholism, drug addiction,

crime and delinquency, cultural and economic deprivation, or with pre-

ventive mental health programs such as school mental health, family life

preparation, and mental health careers. The guide should prove useful in

the mental health education programs of physicians, school teachers,

policemen, clergymen, nurses, and other persons interested in disseminating

information in this important field.

HOW TO USE THIS GUIDE

Films are listed alphabetically in the descriptive section and include sug-

gested audiences for each. For the most effective program planning the

Subject Index should be used jointly with the film description. Films which

are suggested for "Professional Audiences Only" are marked with an

asterisk. The reader's attention is directed especially to Appendix I : Plan-

ning an Effective Program. The suggestions given in this section, if fol-

lowed, will aid materially in making for a successful showing and a fruitful

discussion.

A NOTE ABOUT SELECTION OF THE FILMS

The following criteria were used in selecting these films:

1. Soundness. The content has been judged sound by recognized
authorities and reflects current thinking and research on the subject.

2. Freshness. In preparing this guide, which is a revision of earlier

film guides issued by the National Institute of Mental Health, primary
consideration has been given to newer films. A number of exception-

ally well-done older films, however, have been included because their

message is still pertinent.



3. Usefulness. Some films were selected for their versatility and may
be used in a variety of teaching situations. On the other hand, many
of the films listed were designed for professional audiences and are

not suitable for community education programs.

4. Cinematic qualities. Films have been selected that have convincing

acting, lucid script writing, skillful direction and editing, imaginative

photography, and clear sound because an artistic, well-made film is

likely to be an effective teaching aid.

Users of these films should bear in mind, however, that some of the films

do exhibit specific points of view or recommend use of particular products.

The National Institute of Mental Health does not necessarily endorse the

methods or products shown in these films.

WHERE TO GET FILMS

The films listed may be borrowed or rented from film libraries or purchased
from distributors. Some of the more technical films are available only to

medical or professional groups, and are of limited availability (e.g., certain

foreign films or research films lacking a distributor) .

Most of the films listed in this guide can be obtained from film libraries

maintained by State departments of public health (or welfare or mental

health), or by universities. Some are available in public libraries. A list of

film sources where prints are available for free loan, rental, or purchase,

appears in Appendix II. Primary distributors listed with description of each

film can also be contacted for information about local rental or loan

sources in the event their films are available for sale only.

ABOUT TELEVISION RIGHTS

Television rights to most educational films are retained by the primary
distributor, and loans or rentals do not usually include the right to show
a film on television, even though the station may specialize in showing
educational films. Those interested in making a television presentation of

any of these films should write to the primary distributor whose name is

given with each film listed.
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ALPHABETICAL LISTING OF FILMS

ADVANCES IN THE CHEMOTHERAPY OF MENTAL
DISORDERS*
26 min., color, 1964

In straightforward fashion, this film presents the history, chemistry, phar-

macology, and therapeutics of the phenothiazine tranquilizers with particu-

lar emphasis on one of the sponsor's products.

Audiences: Chiefly psychiatric professionals, but will also interest physi-

cians in general practice. Not recommended f-or the general public.

Produced by: Sandoz Pharmaceuticals.

Distributed by: Sandoz Pharmaceuticals. (Free Loan).

ADVANCES IN DRUG MANAGEMENT OF SCHIZOPHRENIA*

25 min., b&w, 1964

A film report on what has been learned about treating schizophrenia by

chemotherapy with emphasis on the methods employed in large State

hospitals. Illustrates effective techniques for beginning and continuing

drug therapy, including the management of neurologic side effects. There

are interesting interviews with patients, revealing various degrees of thera-

peutic response. Effects of drug therapy on ward routine and on the

ancillary therapies are reviewed briefly. This film provides the clinician

with an opportunity to compare methods and results. The teaching sub-

stance has been nicely wedded to the filmed material; there is no dis-

crepancy between what this film says and what it shows.

Audiences: Mental hospital staffs, psychiatrists and physicians in private

practice, and advanced students in psychology, medicine, psychiatry, and

social work. Not recommended for the general public.

Produced by: Wyeth Laboratories.

Distributed by: Wyeth Laboratories (free loan to professional groups) .

AFRAID OF SCHOOL
28 min., b&w, 1966

6-year-old Tommy refuses to stay in school, although his brothers and sisters

go cheerfully. His parents have tried bribery, persuasion, even spanking,
and the school has tried various teachers with him, yet Tommy seems

terrified at the thought of going to school. His desperate parents finally

seek psychiatric help at a children's hospital. After some talks and play
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therapy with Tommy, the doctor begins to see him as a child obsessed

with death and dying. This family had been through a series of tragic

events: some of Tommy's cousins had died in a fire, and his parents had

lost a 9-year-old daughter only one month before Tommy was born. When

the mother was nursing Tommy, she often wept bitterly with the child in

her arms, not realizing that the child could be affected, whereas with

the older children she hid her grief. Tommy becomes "something special"

to his parents and they were always more permissive with him than with

their other children. Tommy soon learned how to manipulate his parents

in order to avoid responsibilities. After several months in therapy, however,

Tommy comes to grips with the fact that school is unavoidable. Counseling

with the parents helps them to be more firm in their discipline and eventu-

ally Tommy is able to let go of his mother (and she is able to let go of

him) and accept school.

"Afraid of School" consists chiefly of unrehearsed interviews between the

child, his parents, and the psychiatrist, all playing their real-life roles since

this is an actual case.

Audiences: Parents, teachers, school nurses, guidance personnel, and

teachers in training to show the importance of experiences in infancy

on a child's emotional development, and to illustrate that there are reasons

behind "school phobia," not in the school but in me child, and some tech-

niques for handling it. Staffs of child guidance clinics and children's case-

work agencies would also find it informative and interesting.

Produced by: Robert Anderson Associates.

Distributed by: Film Library, National Association for Mental Health.

Purchase: $150. Rental: $8.50

AGGRESSIVE CHILD

28 min., b&w, 1966

Philip, an attractive, intelligent 6-year-old, is always in trouble at home
and in school because of his fighting. His aggressive behavior has become
so disruptive in school that the authorities suggest to his parents that they
seek psychiatric help for the boy. The child psychiatrist uses hand puppets
in play therapy to find out how Philip feels about himself, his parents,
and the world about him. During this period, his parents also receive

counseling. In the course of these interviews the doctor (and the audience)
learn that Philip's truculence is actually a mask for deep-seated fears. In

this family, where the mother expects too much and the father permits
too much, Philip gets his own way by playing off one parent against the

other. Frightened by this power, too great a responsibility for a 6 year-old,
he resorts to outbursts of violence. In a sense, his fighting is his way of

crying out for help. After seven months of treatment, Philip learns to

express his fears in more direct ways, and his parents become more skilled

in handling him.

12



The people in this film are not actors but real patients discussing their

problems with a real therapist. Although the child and his parents knew

they were being photographed, they were not rehearsed and the resulting

material is spontaneous and lifelike.

Audiences: Parents, teachers, teachers in training, school nurses and guid-

ance personnel to show that serious emotional problems often underlie

difficult or puzzling behavior in children, to show how parents' feelings

and attitudes influence children's emotional development and behavior,

and to interpret the nature and purpose of child psychiatry. It could also

be used with advanced students in child psychiatry, psychology, pediatric

and psychiatric nursing, and guidance.

Produced by: Robert Anderson Associates

Distributed by: Film Library, National Association for Mental Health.

Purchase: $150. Rental: $8.50

THE ALCOHOLIC AND HIS PHYSICIAN*

34 min., b&w, 1964

The main objectives of this film intended for physicians in general practice,

are to facilitate the diagnosis of alcoholism, to describe the physician's role

in the total treatment program, and to demonstrate techniques of manage-
ment of the alcoholic. It offers a lucid explanation of the difference

between addictive and non-addictive alcoholism, illustrating them through
demonstration interviews which also throw a great deal of light on what

the physician actually does when treating an alcoholic patient.

Audiences: Primarily physicians in general practice, although the demon-

stration of interviewing techniques will make this film useful for training

social workers, psychologists, probation officers, the clergy, and others who
treat or counsel alcoholics. Not recommended for the general public.

Produced by: John Clancy, M.D., Assistant Professor of Psychiatry, Iowa

Psychopathic Hospital.

Distributed by: Audiovisual Center, Division of Extension and University

Services, University of Iowa. Purchase: $150. Rental: $4.50.

ANGER AT WORK

21 min., b&w, 1956

An industrial setting is shown in this film but other settings would be

equally appropriate to demonstrate the displacement of strong feelings.

Like the small child who grabs another child's toy when his own has been

taken from him, some adults turn their anger and frustration on an unsus-

pecting fellow worker or situation which has nothing to do with the origi-

13



nal irritant of their feelings. This transfer may temporarily ease the strong

feelings but does not solve the original problem and usually creates new

ones. The film shows several employees : a supervisor, a draftsman, a typist,

a pressman, each creating additional troubles for himself by diverting his

anger to some other object. Some of the ways in which people provide

themselves with healthy outlets for these emotions are shown. The film is

designed to stimulate recognition of everyday misplacements of anger and

to encourage individuals to channel their feelings into healthier action.

Audiences: Adults specifically: employees in industry or business, classes

or discussion groups of supervisory personnel, and others concerned with

mental health in industry. Students - - senior high school and college

classes in psychology, human relations, and mental hygiene.

Produced by: University of Oklahoma and the Oklahoma State Depart-
ment of Health.

Distributed by: International Film Bureau. Purchase: $125.

ANGRY BOY

33 min., b&w, 1951

A 10-year-old boy steals from his teacher's purse, an act motivated by the

boy's wanting to strike back at the adult world that does not understand

him. Through the help of a child guidance clinic, the boy's hostility is

traced back to his home life where his mother had been taking out her own

hostility toward her mother and her husband in an overprotective attitude

toward the child. Treatment at the clinic helps the boy and his family
toward mutual understanding. Though one of the earliest mental health

films, "Angry Boy" is still one of the classics and remains an excellent

interpretation of the function of the child guidance clinic, with clear

delineation of the contributions of each member of the clinic team: the

psychiatrist, the psychologist, and the social worker.

Audiences: Parents --to interpret some of the factors that can arouse

feelings of hostility in a child. It is recommended that the discussion leader

be a person trained in child psychology or the behavioral sciences.

Produced by: Affiliated Film Producers for the Mental Health Board.

Distributed by: International Film Bureau. Purchase: $135.

APPRAISAL OF COMPETENCY*

18 min., color (animation), 1961

Intended for the psychiatric training of physicians in general practice, this

film is actually a lecture by Henry A. Davidson, M.D., noted forensic

psychiatrist, amusingly illustrated by animated cartoons. Its objective is to

14



clarify a few points for doctors who may be asked to give opinions as to

the competency of patients. Competency is a legal concept, not a medical

diagnosis, and because there is no way to prove a patient is competent, the

physician must seek to determine whether the patient is incompetent. First,

incompetency implies disordered thinking. Next, it implies impaired judg-

ment. Finally, there must be evidence of one of three pragmatic criteria

of incompetency. Dr. Davidson suggests three key words for listing these

criteria: "squandering," "gullibility," and "hoarding".

Audiences: Physicians, psychiatrists and medical students.

Produced by: Communications Division, Nebraska Psychiatric Institute.

Distributed by: Nebraska Psychiatric Institute. Purchase: $120. Rental:

$3.00.

BEYOND THE SHADOWS

26 min., color, 1959

A consideration of mental retardation as a community problem. Opening
with a simply-stated explanation of mental retardation, this film offers an

historical survey of attitudes toward retardates, showing how the shadows

of guilt and ignorance have prevented communities from coping intel-

ligently with this problem. All of this important background material is

presented clearly and interestingly through imaginative art work and a

well-written script. Most of the film, however, is a demonstration of how
one community --

through self-initiated effort -- overcame its fear and

prejudice to unite in a program to assist its mentally handicapped. With

the assistance of state and county health agencies, and various agencies

and individuals in the community, a group of parents open a day care

center for the retarded. The film effectively points out that responsibility

for providing special services of this type rests squarely upon the com-

munity for that is where the concern is generated and where the action is

started. No impression is given that all of this community's problems relat-

ing to its retarded have been solved, but the film makes clear that coopera-
tion is a sine qua non in solving community problems. Another good
feature of this film is its depiction of the help supplied by a wide variety of

people: pediatricians, public health nurses, psychologists, speech therapists,

and others.

Audiences: Adults to inform them of the problems connected with

retardation and to mobilize support for day care centers and sheltered

workshops. Parents of retarded children, students of medicine, nursing,

psychology, and social work, are other possible audiences.

Produced by: Western Cine Productions, for the Colorado State Depart-
ment of Health.

Distributed by: Western Cine Productions.
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BITTER WELCOME

36 min., b&w, 1958

This moving and suspenseful film tells the story of a man who has

recovered from an episode of mental illness and is attempting to hold

down a job even though he encounters fears and prejudices against the

mentally ill. Among his co-workers is one who is uneasy in the presence of

a "psycho" and who succeeds in stirring up others. And it is part of the

hero's sickness to distrust the support of those who want him to succeed.

When a dramatic crisis occurs on the job, however, he finally learns to

accept friendship and also to live with the realization that there will always

be those who are afraid of him. The film's dramatic effect is considerably

heightened by the scenes between the former patient and his loyal, but

human, wife. The man is torn between belief that his wife loves him and

fear that she only pities him.

Audiences: General public to help them understand the problems faced

by the mentally ill when they return to home and job. May also be used

with such special groups as relatives and friends of mental patients who
are about to leave the hospital, and prospective employers of former

mental patients.

Produced by: Affiliated Film Producers for the Mental Health Film Board.

Distributed by: International Film Bureau. Purchase: $145.

BOLD NEW APPROACH

62 min., b&w, 1966

Several interesting case histories illustrate the basic concept of the Compre-
hensive Community Mental Health Center. Emphasizing the philosophy
of comprehensive, continuous care this film shows what kinds of people
can be helped by such services as : inpatient and outpatient treatment, day
and night hospital, emergency service, rehabilitation services, special serv-

ices for children, referral to and consultation with other community agen-
cies, preventive programs, and diagnostic and evaluation services. The film

was photographed in seven locations, not only to show exactly how all of

these services function but also to make the point that the concept of the

Comprehensive Center is a flexible one which can be molded to meet the

needs of different kinds of communities rural, urban, large, or small.

The multiple plot, for all its complexity, is smoothly handled and the

accompanying narration provides valuable supplementary information.
The result is an effective argument for providing this kind of service,
which is actually a spectrum of mental health services, in the community.
The film explains the relationships of the various professions to each other
and the relationship of the Center to other community resources.
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Audiences: Adults, especially professionals and lay leaders who may be

needed to help establish such a Center in a given community. It would

also be a useful and informative film for businessmen's groups, women's

clubs, parent-teacher associations, labor groups, and clergymen. Students

of psychology, social sciences, medicine, and nursing.

Produced by: Mental Health Film Board with the sponsorship of the

National Institute of Mental Health.

Distributed by: Mental Health Film Board. Purchase: $195. Rental:

$15.00. Free loan: Public Health Service Audiovisual Facility GDC.

Atlanta, Ga. 30333.

BOOKED FOR SAFEKEEPING*

33 min., b&w, 1960

Intended as a training film for police officers, this excellent film illustrates

some humane and safe methods of handling excited mentally ill persons.

Its theme is: treat every person as if you are to handle him again, as

indeed you may! Produced in a starkly documentary style, it does not

depict ideal physical conditions because it recognizes that most communi-

ties have to give their mentally ill emergency care with inadequate facilities.

The film stresses the basic points of proper handling of excited persons:

calmness, candor, consideration, honesty, psychological deterrence when

possible, and gradual release from restraint. The needs of both the police

officer and the mentally disturbed person are kept in mind.

Audiences: Primarily police officers, but also staffs of mental hospitals,

clinics, and psychiatric facilities in general hospitals
- - for training of

personnel who come into contact with mental patients. Although not

suitable for showing to the general public, this film could be used with

groups of community leaders to enlist support for mental health training

courses for police officers. In any case, a discussion leader (trained in the

behavioral sciences) should be present to handle questions following the

screening.

Produced by: Louisiana Association for Mental Health and the National

Institute of Mental Health.

Distributed by: DuArt Films. Purchase price $47.12.

BOY TO MAN

16 min., b&w or color, 1962

Presents the physiological changes of adolescence in the order of their

simplicity, i.e., moving from the superficial changes of growth, skin, voice,
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and body hair to the more complicated phenomena of glandular changes

and sexual maturation. Individual differences in rate of growth are stressed

as normal. Anatomical changes are illustrated through animated drawings

and diagrams. Although this film does not deal with the more complicated

aspects of growing up, it should help to lessen tension and fears through

improved understanding.

Audiences: Adolescent boys
- - to inform them about the maturation

process and to provide an opportunity for them to ask questions of a

responsible adult. Some educators may want to show it to girls as well as

boys. In some communities, it may be advisable to show the film to parents

of children who are to see it. In any event, it is imperative that the teacher

screen it first before showing it to students.

Produced by: Churchill-Wexler Films.

Distributed by: Churchill Films. Purchase: $180.

BOY WITH A KNIFE

19 min., b&w, 1955

The story of how one young man, a detached group worker, goes about

reaching a hard-to-reach gang of adolescent boys. Although the boys are

not yet in trouble with the police, they are headed for delinquency when

the group worker begins his job. The film show exactly how the group
worker functions, what is required of him, what obstacles he encounters,

and what limitations he must accept. As a portrayal of troubled adoles-

cents, this film is excellent, making the point that adolescence is compli-

cated enough by itself without being made more complicated by other

factors. The boys of the gang are not shown as young hoodlums but as

anxious, disturbed youngsters who protect themselves with an attitude of

toughness and who look for security in their exclusive gang. The approach
of the detached group worker is not presented as the single answer to

delinquency but as one way of handling the problem. The brevity of the

film prevents adequate coverage of the family relationships of these boys

but this may be explored during the discussion period.

Audiences: Adult groups concerned with juvenile delinquency; teachers

and guidance personnel; students of psychology, social work, or sociology,

and non-professionals who work with children (camp counselors, play-

ground and community center workers.
)

Produced by: Dudley Pictures for Los Angeles Community Chest.

Distributed by: International Film Bureau. Purchase: $95.
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THE BRIDGE

28 min., b&w, 1964

An 8-year-old boy's behavior problems (lying, stuttering, fearfulness, and

lack of self-confidence) compound his basic unhappiness and force his

parents to seek help. A child psychologist, working with the boy, his

parents, and his grandmother, helps them all to bridge the gaps in their

understanding of each other. The acting is realistic and convincing, and

provides a good picture of therapy by counseling.

Audiences: Adults and high school and college students to interpret the

relation of children's emotions to behavior and to show how therapy can

help families through difficult periods. Would be especially useful for

parent discussion groups or for teachers in training.

Produced by: Camera Eye Pictures, Inc.

Distributed by: Cardinal Films.

BRIGHT BOY, BAD SCHOLAR

28 min., b&w, 1966

At least 15% of all school children, it is estimated, have learning problems.

In this film, we meet some children who cannot write, or read, or remem-

ber, or organize information, or handle abstract ideas yet all of them

are "bright", some exceptionally so. In the classroom where they are

expected to learn reading, writing and arithmetic, these chlidren fail over

and over again. Their parents often worry about mental retardation, and

teachers sometimes think these children are merely being naughty. As for

the children themselves, repeated failure in an unfriendly environment

often causes them to develop emotional difficulties in addition to the learn-

ing problems. They may become hostile and aggressive or withdrawn and

shy. This film demonstrates that such children can be taught if their

problems are recognized early enough and if they receive special help. The

first step is to find out what the child can do. One child may learn better

by handling things, another by using his ears instead of his eyes. Some chil-

dren have difficulties with muscular coordination which will have to be

corrected.

"Bright Boy, Bad Scholar" uses real-life patients and special education

personnel instead of actors and provides rich, informative teaching

material.

Audiences: Parents, teachers, teachers in training, school nurses and

guidance personnel --to make them aware of the true nature of some

children's difficulties with learning and to suggest a course of action so

that such children will have the best possible experience in school. It is

recommended that a resource person be present to answer questions about
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these conditions and about the existence of community resources for helping

children with learning problems.

Produced by: Robert Anderson Associates.

Distributed by: Film Library, National Association for Mental Health.

Purchase: $150. Rental: $8.50.

CARE OF THE YOUNG RETARDED CHILD

18 min., color, 1965

A comparison of the development patterns, from infancy through early

years, of normal children with those of retarded children. By showing both

groups in actual feeding situation, the film demonstrates that retarded chil-

dren follow the same pattern as normal children but at a much slower rate.

Audiences: Parents of retarded children, and others responsible for feeding

or training young retarded children. Pediatricians, public health nurses,

and institutional personnel will also find this film interesting.

Produced by: Richard Koch, M.D., for Carl J. Ross.

Distributed by: International Film Bureau. Purchase: $195.

CHAIN OF CARE

33 min., b&w, 1962

This film's chief point is that people, whether they live in big cities or in

small towns, should have appropriate facilities for taking care of their

mental health. In illustration, the film dramatically shows how patients

with various kinds of mental and emotional disorders are helped in four

kinds of public psychiatric services: the mental health clinic, the psychi-

atric service in the general hospital, the mental hospital, and the aftercare

center. Despite its brevity, the film provides portraits in depth of each of

these services, showing them as links in a "chain of care" - a coordinated,

statewide program of prevention, treatment, aftercare, and rehabilitation.

Although the therapy sequences were staged for the camera, real-life

patients and therapists played their roles in actual facilities. The accent

throughout is on people those who are sick and those who help the sick

toward health. This makes "Chain of Care" an absorbing and informative

film to use with the general public to interpret the functions of mental

health services. It could also be used, with some preparation of the audi-

ence, to interpret the concept of the comprehensive community mental

health center which would embody elements of all of these separate

facilities.

Audiences: Primarily the general public, although instructors could use it

with students of medicine, nursing, social work, psychology, and sociology.

20



Because of its painstaking delineation of the role of mental health profes-

sionals, this film could also be used with high school and college students

as a recruitment aid.

Produced by: Affiliated Films for the Mental Health Film Board. Spon-

sored by the New York State Department of Mental Hygiene, in coopera-

tion with the Mental Health Authorities of Florida, Indiana, Delaware,

Maine, and South Carolina.

Distributed by: International Film Bureau. Purchase: $150. Rental: $7.50.

THE CHEMISTRY OF BEHAVIOR

29 min., b&w, 1965

A visit to the laboratories of some experimental psychologists working in

psychopharmacology, the study of psychoactive drugs on behavior. Dr.

Roger Russell, Indiana University, shows some of the tests being conducted

to measure the effects of drugs on behavior, and Dr. Sebastian Grossman,

State University of Iowa, demonstrates the methods used to introduce

drugs in specific areas of the brain, and shows how these drugs affect

behavior. The demonstrations of complex problem-solving machines

designed for use with rats are highly interesting, as are some human experi-

ments on the effects of psychological stress on gastro-intestinal function-

ing. The film gives a good picture of the psychologist as a scientist who

observes and measures; it also provides information on the nature of basic

research.

Audiences: Adults and high school and college students - -
chiefly to

develop appreciation of psychology as the scientific study of behavior.

Produced by: Harold Mayer and Michael Sklar for National Educational

Television. Part of a series, "Focus on Behavior," produced under the

auspices of the American Psychological Association.

Distributed by: NET Film Service. Purchase: $150. Rental: $5.25.

CHILDREN OF CHANGE

31 min., b&w, 1961

Description of the needs of working mothers and their children and

demonstration of the role of the Day Care Center in helping to meet those

needs. Sensitive and thorough, yet requires discussion leader who is knowl-

edgeable about Day Care Center programs since film concentrates chiefly

on mental health aspects of the Center's program and does not cover such

things as financial support and staffing.

Audiences: Parents, especially working mothers. May also be seen by senior

high school and college students.
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Produced by: Affiliated Film Producers for the Children's Bureau, U.S.

Department of Health, Education, and Welfare, and the Pennsylvania

State Department of Public Welfare.

Distributed by: International Film Bureau. Purchase: $150.

CHILDREN IN THE HOSPITAL

44 min., b&w, 1962

A sensitive record in depth of the experiences of some normal children

admitted to a general hospital, with various physical ailments, for relatively

brief periods of time. Made by a psychiatrist, the film offers penetrating

observations of the varying emotional reactions of children (4 to 8 years

old) to ward routine, to treatment, to each other, and to visits from

parents. Each child's individual differences are captured tellingly: one

shows exaggerated independence; another is puzzled and withdrawn; a

5-year-old is strangely controlled; some outgoing types offer sympathy
and reassurance to the tearful ones. There is an interesting side observa-

tion about the guilt some parents feel about leaving a child in the hospital.

In the pediatric unit where this film was made, doctors and nurses

encourage the children to talk and express their fears. A play therapy

sequence shows an interesting technique to encourage talking: a social

worker offers the children "toys to play hospital with." At first reticent to

touch the stethoscopes and other instruments, the children soon get braver

and genuinely enjoy playing doctor. The many other kinds of diversion

offered on a pediatric ward are shown to illustrate how the hospital lends

support, but the film maker's chief interest was in showing the children's

own resources in handling fears.

Audiences: A valuable training film for pediatric physicians and nurses,

medical social workers, psychologists et al. If there is a skilled discussion

leader, knowledgeable in the field of child emotional development, the film

may be used with parents and child study groups.

Produced by: Edward A. Mason, M.D., Director, Mental Health Training
Film Program, Harvard Medical School.

Distributed by: International Film Bureau. Purchase price: $170.

CHILDREN'S PLAY

27 min., b&w, 1956

Focusing on developmental patterns of childhood, this film demonstrates

the kinds of play which children enjoy at various stages (4 to 10 years) of

their growth. Play is not only fun for a child
; it contributes to his growing-

up process. It may foster the use of increasing muscle coordination, stimu-
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late his imagination, challenge his desire to learn, and help him develop

skills in getting along with individuals and in participating as a member of

a group.

Audiences: Parents, teachers, playground supervisors, day care center

workers, camp counselors, and others who work with young children; and

students of child behavior - - to give a feeling about what are normal

activities for children of different ages, to demonstrate the simple facilities

and equipment required to provide children with good play opportunities,

and to demonstrate the importance of play in teaching the child to get

along with others.

Produced by: Grawley Films.

Distributed by: McGraw-Hill. Purchase: $160.

CHILDREN WITHOUT

29 min., b&w, 1964

A documentary commenting on the school's responsibilities toward the

disadvantaged child. Illustrates some new ideas in teaching these children

and emphasizes the importance of involving their parents through special

parent education programs. An effective and moving film.

Audiences: Primarily teachers and teachers in training, but also school

boards and community groups. Would make an excellent presentation for

parent-teacher group meetings.

Produced by: Guggenheim Productions for the National Education Associ-

ation.

Distributed by: National Education Association. Purchase: $35.

COMMUNITY MENTAL HEALTH

30 min., b&w, 1960

Some community leaders in a "typical U.S.A. town" decide that many of

their problems, such as juvenile delinquency, family breakup, and suicide,

are associated with emotional disturbance. Concerned with prevention as

well as treatment (following the basic public health pattern), they plan a

facility which will not only serve individuals with problems but will also

provide consultation to strengthen other existing services. After forming a

core committee, representing the local health department, mental health

association, professional people, press, and civic leaders, and with consulta-

tion from the state mental health authority, they get to work. Despite some

setbacks, they eventually open the doors of their mental health center.
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The balance of the film illustrates the services of the center in a series of

dramatic episodes. The center's psychiatrist., psychologist, and social worker

are shown handling cases as well as consulting with other agencies in the

community. Although no half-hour film could ever be a blueprint for

setting up a mental health center, this film does outline one possible

approach in an effective and often emotionally moving way. It also makes

clear the need for strong and sustained community leadership in setting

up community mental health services. The broad range of services offered

by the small staff of the center in the film seems unrealistic, but the discus-

sion leader could point out that each community must tailor its mental

health services to its peculiar needs. Eddie Albert serves as narrator for

this expertly-produced film and also plays the role of a newspaper editor

who gradually becomes convinced of the center's value.

Audiences: The general public
- - to stimulate citizen action for the

development of community mental health services. It could also be used

with high school and college students to acquaint them with the basic con-

cepts of community health and welfare services.

Produced by: Affiliated Films for the Mental Health Film Board. Spon-
sored by the State Mental Health Authorities of California (where it was

filmed), Connecticut, Massachusetts, Pennsylvania, and Texas.

Distributed by: International Film Bureau. Purchase: $150.

A COMMUNITY MENTAL HEALTH CENTER - The New Way

Approx. 14 min., animated film, color, 1967

In a Nation where the mentally ill were sent to a large institution where

nearly half of them stayed for 10 years or more, a group of people discover

a community that has a better way to treat the mentally or emotionally ill :

a modern community mental health center. What the center does for the

citizen in need of help is shown in a portion of the film. The five essential

services of the center are illustrated. Continuity of care, early treatment,

and the prevention of mental illness are highlighted. The national com-

munity mental health program is described. Steps to take in bringing a

center to a community are suggested.

Audiences: Community groups and organizations, such as the PTA, local

clubs, church groups, mental health associations, etc. High school or uni-

versity students, for use in conjunction with discussions on mental health.

Cleared for TV showing. Supplementary material is available from the

National Institute of Mental Health, Chevy Chase, Maryland 20203.

Produced by: The National Institute of Mental Health.

Distributed by: Public Health Audiovisual Facility, Communicable Disease

Center, Atlanta, Georgia 30333.
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THE COMPULSIVE GAR THIEF

28 min., b&w, 1963

A 21 -year-old man, now serving in a penitentiary, is interviewed by a

psychiatrist in an attempt to explain why since he was only 10 years old

he has been stealing cars. What is even more remarkable is that he has

been caught after each theft, yet punishment seems to make no impression
on him. In many ways, the lad seems perfectly normal

;
he is attractive and

intelligent, with many friends. His apparently psychopathic behavior baffles

all who come into contact with him.

Audiences: General adult and students in psychology, medicine, nursing,

social work, and sociology to explain the peculiar nature of this form

of deviant behavior. This film could also be used with law enforcement

personnel.

Produced by: Robert Anderson Associates.

Distributed by: Film Library, National Association for Mental Health.

Purchase: $150. Rental: $8.50.

THE CRITICAL DECADES*

30 min., b&w, 1965

"Unless we get the patterns of our lives straightened out in our forties and

fifties, we aren't likely to do so well in the home stretch." That comment

by a general practitioner who is the leading character in this film accurately

sums up the film's theme. To illustrate, the doctor takes the audience on a

tour of his town, and a visit with some of his elderly patients. One man,
at 103, is still physically active and mentally alert because his maxim is

"nothing in excess." But some others are not so healthy chiefly because

in their earlier years they neglected conditions which now cripple them.

In the middle-aged group, we meet an executive who cannot check his

compulsive over-eating; a depressed housewife who secretly drinks; a

factory foreman who won't give up cigarettes despite a troublesome cough.

Patients like these need their doctor's help now. In each of these cases

there is an emotional overlay which the physician must recognize and

manage if he is to be successful in helping these patients correct their

health problems before they lead to chronic crippling conditions.

Audiences: Primarily medical chiefly physicians in general practice. The
film would also be of interest to all who work or care for elderly patients

in rest or rehabilitation homes. It would also be useful in programs for the

psychiatric orientation of the general practitioner.

Produced by: George C. Stoney Associates through the Center for Mass

Communication, Columbia University Press, for the Division of Chronic

Diseases, Gerontology Branch, U.S. Public Health Service.
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Distributed by: Center for Mass Communication. Purchase: $125. Free

loan from Communicable Disease Center, Audiovisual Facility, U.S.

Public Health Service.

THE CRY FOR HELP*

33 min., b&w, 1963

This exciting and informative film makes the point that a suicide attempt

is a cry for help by an emotionally upset person who needs psychiatric care.

It also suggests ways of handling some of the delicate problems stemming

from suicide attempts. Emphasizing that people who threaten suicide often

do attempt it, the film presents some clues --
changes in attitudes and

habits and shows good and bad examples of handling persons who have

threatened or attempted suicide. This material is presented in dramatic

episodes: a girl whose boyfriend didn't call, a boy who faced an examina-

tion, a middle-aged woman disappointed in love, a police officer with

heart trouble, and others. These case histories are extremely realistic and

establish a new record for salty dialogue in educational films.

Audiences: Primarily police officers, but also mental hospital staffs, physi-

cians, ministers, teachers, psychologists, and social workers. Not recom-

mended for showing to the general public.

Produced by: George C. Stoney for the Louisiana Association for Mental

Health and the National Institute of Mental Health.

Distributed by: Communicable Disease Center, Audiovisual Facility, U.S.

Public Health Service. (Free Loan).

DANCE, LITTLE CHILDREN

25 min., color, 1963

A public health approach to the increasing problem of venereal disease

among teenagers. The film describes an outbreak of VD among a small

community's adolescents including those from "nice" families in an

attempt to alert the adult world to its responsibilities toward youth. The
chief aim of the film is to help parents face up to the problem and join

forces with young people in a combined effort to wipe out VD. Much of

the effectiveness of this film is due to its lack of preaching. It deals with

its subject matter strictly as a public health, not a moral, problem. Not

incidentally, "Dance, Little Children" provides an excellent illustration of

the methods used by local and state health departments to control VD.

Audiences: Parent groups, civic organizations, churches, clubs, and parent-
teacher associations. May be shown to high school and college students.
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Produced by: Calvin Productions for the Kansas State Board of Health in

cooperation with the U.S. Public Health Service.

Distributed by: Calvin Productions. Purchase: $58.60. All state health

department film libraries and many city health departments have at least

one print and will allow community groups to borrow this film.

DAVID AND HAZEL

28 min., b&w, 1965

Lack of communication between husband and wife gradually snowballs

into an avalanche which eventually engulfs every member of the family.

Two typical middle-class families, the Mallorys and the Robertses, faced

with the same problem, are used to contrast the way in which they meet

this problem and to show, both directly and indirectly, which method is

better. Cliff Roberts discusses his business problems with his wife, Marion,

but David Mallory is firmly opposed to talking shop with his wife, Hazel.

Both men are informed that their company is to be merged with another

company and that they will receive further details about staff changes at a

later date. The rest of the film show how this situation affects David's

home life as he becomes gloomier, less communicative, and more edgy with

Hazel and their children. The situation deteriorates rapidly, causing violent

quarrels between husband and wife. Cliff, however, is able to function well

under the strain of waiting because he talks over his problems with his wife.

Audiences: Adult, Young Adult, and High School and College Students

to show the importance of maintaining a healthy emotional environment

in the home through communication between family members.

Produced by: The National Film Board of Canada.

Distributed by: McGraw-Hill. Purchase: $165.

DAVID PROFILE OF A PROBLEM DRINKER

27 min., b&w, 1958

The dramatic portrayal of the causes and effects of liquor in the life of a

young architect and his family. Some of the reasons which may lead a

person into heavy drinking are analyzed. In David's case, it was shyness

and lack of self-confidence. At parties, liquor helped this sober, serious-

minded young man to relax, but soon he was depending on alcohol to see

him through all sorts of difficult situations. Through the help of a doctor,

however, David is able to evolve a plan of remedial action which points

the way to an effective cure. Perhaps the film's chief value is its emphasis

on the importance of recognizing the early symptoms of alcoholism.
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Audiences: Adults and young people to help them understand the emo-

tional factors in alcoholism. With families of alcoholics to help elimi-

nate moralizing attitudes that may impede treatment.

Produced by: National Film Board of Canada.

Distributed by: McGraw-Hill. Purchase: $135.

DAY HOSPITAL

21 min., b&w, 1964

A filmed tour of an English day hospital, conducted by Dr. Joshua Bierer.

Patients "live out", though not necessarily in their own homes, and come

to the day hospital for individual counseling, activity therapy, electroshock,

chemotherapy, and group therapy. An interesting sequence shows govern-

ment by patients: at the gentle urging of a nurse, patients choose menus

for a party, select places to go for outings, assign maintenance jobs to

themselves, and so on. Most of the therapy scenes are accompanied by the

patients' tape-recorded comments on this kind of psychiatric service. Espe-

cially good are the scenes centering on the therapeutic social club, a con-

cept which Dr. Bierer helped initiate
andjsyhich

he feels should be

expanded. Like most real documentaries, "Day Hospital" has some tech-

nical crudities, but these are easily outweighed by the film's values: spon-

taneity, informality, and a strong impression of this hospital staff's dedica-

tion to its patients.

Audiences: Adults. This film could be used by community mental health

planning groups to stimulate community interest in such facilities as the

day hospital.

Produced by: TV Reporters International, Ltd.

Distributed by: Film Library, New York University. Purchase: $120.

Rental: $7.50 per day.

DEHUMANIZATION AND THE TOTAL INSTITUTION*

15 min., color (all-animation), 1966

Life in a total institution (prison, military camp, orphanage, or hospital

for the mentally ill or mentally retarded) may dehumanize the people in

them unless the staff constantly tries to improve practices. This animated

film gives examples of the dehumanization process in a mental hospital,

explains "institutional neurosis" and suggests ways in which staff can offset

dehumanization and rebuild patient's dignity and self-esteem. The ani-

mated cartoon device, with its touches of humor, makes this a useful film

for starting discussion on a difficult subject.
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Audiences: Primarily mental hospital personnel (all levels), but the film

may also be shown to nurses who are taking psychiatric training at the

hospital. It is not intended for the general public. A discussion guide is

available.

Produced by: Studio One Animation for the Minnesota Dept. of Public

Welfare (Medical Services Division).

Distributed by: Studio One Animation. Purchase: $86.90.

A DEPRESSION

30 min., b&w, 1961

A reconstruction of a case involving a man who attempted, during an

episode of profound depression, to murder his wife and child and then

take his own life. Material is presented through a series of informational

interviews with the man, the police, and a psychiatrist, filmed before,

during, and after treatment (drug therapy and ECT). Despite the some-

what sensational aspects of the case, there is nothing morbid in the

presentation. The interviewing is so sensitive and so skillful that the audi-

ence gets an enlightening picture of how this man's illness was handled.

This is excellent teaching material.

Audiences: Adults and students of medicine, social work, nursing, and

psychology to show how some forms of mental illness are treated.

Produced by: Robert Anderson Associates.

Distributed by: Film Library, National Association for Mental Health.

Purchase: $150. Rental: $8.50.

THE DROPOUT

29 min., b&w, 1962

An examination of the pressures that make a child leave school. Stresses

the hidden causes in the family life, in the community, in our educational

system and makes clear that blame cannot always be placed on just one

factor or weakness. The magnitude of the problem is clearly stated in

terms of the social, economic, and educational losses suffered by the com-

munity that does not come successfully to grips with this serious national

problem. On the positive side, the film suggests some possible remedies.

Audiences: Parents, teachers, and community groups concerned with the

education of children. May also be seen by teachers in training. It is

recommended that a qualified discussion leader be on hand to help channel

discussion toward solution of the problem rather than dwelling on the

problem.
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Produced by: Affiliated Film Producers for the Mental Health Film Board

and the National Education Association.

Distributed by: International Film Bureau. Purchase: $150.

DROPOUTS ANONYMOUS

16 min., b&w, 1966

Film record of a program worked out by a group of people in California

to help dropouts achieve confidence, self-respect, jobs, and an interest in

learning. There is an effective review of the present state of things: 4 out

of 10 youngsters now in 5th grade will never go to high school. Only
menial jobs are open to dropouts, and most employers don't want them.

Then the film shows how the salvage program works. Volunteers give

remedial classes and the students teach others as they progress. The accent

is on individual improvement, not grades. The group also serves potential

dropouts, giving them supportive help. An unpretentious film, "Dropouts

Anonymous" would nevertheless be useful in stimulating a community to

do something practical and immediate about this serious educational

problem.

Audiences: Adults, primarily those concerned-with the community's educa-

tion system.

Produced by: Robert M. Quittner.

Distributed by: Brandon Films. Purchase: $110.

EARLY MARRIAGE

24 min., color, 1960

Illustrates the various elements which contribute to the probable success

or failure of a marriage. In animated and live-action sequences, we are

shown ancient and modern marriage customs among the Jewish, Catholic,

and Protestant faiths. By way of contrast, a runaway marriage between

two high school students is shown to be less satisfactory
--

emotionally,

because it lacks the support of family and friends, and practically, because

it does not provide the returning couple with a home and because it

jeopardizes career plans. Shows a typical counseling session and classroom

discussion.

Audiences: High school and college students in marriage and family living

class or teenage discussion groups in churches, community centers, or other

settings to provide a springboard for a discussion on marriage.

Produced by: Churchill-Wexler Films for E. C. Brown Trust.

Distributed by: E. C. Brown Trust. Purchase: $200.
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THE EMOTIONAL DILEMMA

60 min., b&w, 1966

A good overall statement of current mental health needs and a survey of

some plans for developing new kinds of mental health services. Interviews

with psychiatrists, psychologists, health officials, educators, and concerned

citizens emphasize the problems and offer some possible solutions. Dr.

Stanley F. Yolles, Director, National Institute of Mental Health, explains

the concept of the comprehensive community mental health center and

describes the various kinds of services these centers will provide.

Audiences: Adults and students --to introduce them to the basic issues

in the current mental health situation and to stimulate public interest

and support for new community mental health centers^

Produced by: Harold Lerner for National Educational Television.

Distributed by: NET Film Service. Purchase: $200. Rental: $9.15.

EMOTIONAL FACTORS IN PRIVATE PRACTICE*

43 min., b&w, 1961

This film was made to assist the physician in recognizing and treating emo-

tionally disturbed patients. Although there are still many unresolved ques-

tions concerning psychotherapeutic treatment by nonpsychiatric physicians,

the makers of this film have concentrated on the diagnosis and therapy

of one kind of depressed patient. The film's point of view seems to be that,

because many people suffering from anxiety and depression cannot get

proper psychiatric care, the physician ought to consider it his responsibility

to help them to the best of his ability. The film consists chiefly of excerpts

from spontaneous, unrehearsed interviews of an actual patient, a depressed

young housewife, by a general practitioner. :

Audiences: Physicians in general practice, professional staffs of psychiatric

services, students of medicine, nursing, psychology, and social work.

Produced by: Robert Anderson Associates.

Distributed by: Geigy Pharmaceuticals. Free loan.

ENGAGEMENT: ROMANCE AND REALITY

16 min., b&w, and color, 1965

Dramatizes and evaluates the importance of the engagement period as a

time for developing a realistic appraisal of one's potential mate. By show-

ing the developing relationship of a young couple who plan to marry, the

film illustrates how, over the engagement period, their conceptions of each
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other evolve from a romantic to a realistic and appreciative estimate of

each other as a partner in marriage. (Part of a series of three films:

"Marriage and Family Living Series." Study guide available.)

Audiences: High school and college classes and discussion groups. Family

counseling agencies may also use this film, and the others in the series, with

marriage counseling groups. Youth-serving organizations and religious

groups will find the series useful in youth programs.

Produced by: McGraw-Hill Text Films.

Distributed by: McGraw-Hill. Purchase: $90 (b&w), $180 (color).

EPILEPTIC SEIZURE PATTERNS*

25 min., b&w and color, 1964

This teaching film conveniently presents examples of various kinds of

epileptic seizures, including petit mal and psychomotor disorders, in chil-

dren and adults. Opening with a brief historical summary of the "falling

sickness," the film proceeds to a demonstration of the use of the electro-

encephalograph. Since witnessing a seizure is often more valuable to the

physician than reading the EEG chart in studying this disorder, various

examples of seizure patterns are presented.

Audiences: Clinical staffs of mental hospitals; students of medicine, nurs-

ing, psychology, and social work. Physicians in general practice would find

it interesting. Not recommended for the general public.

Produced by: Philip T. White, M.D., Department of Neurology, School of

Medicine, Indiana University.

Distributed by: Audio-Visual Center, Indiana University. Purchase: $100

(b&w), $200 (color). Rental: $4.75 (b&w), $7.50 (color).

ETERNAL CHILDREN

30 min., b&w, 1960

For the average person who knows little or nothing about mental retarda-

tion, this film explains its different degrees, describes how retarded children

function, and shows some methods of teaching them. The settings are

chiefly day schools for retarded children or sheltered workshops for the

adult retarded. This film is good because it shows the various disciplines

involved in training the mentally retarded. Most of the film is cheerful and

hopeful, although in one moving sequence a mother describes her own

feelings and experiences with her retarded son. Her little boy is happy at

his special day school, which was organized by parents in the community,
and gets along well with children in his neighborhood. But what will

happen to him when he is eighteen and must leave the school, and what
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will happen when his parents are no longer able to care for him? In the

most touching moment of the film the mother answers simply, "Well, I

don't know," and the film ends.

Audiences: Adults, community leaders and parents of mentally retarded

children - - to help mobilize community groups to provide special day
schools and sheltered workshops for the mentally retarded. Students of

psychology, medicine, nursing, and social work to inform them of the

needs of mentally retarded children.

Produced by: National Film Board of Canada.

Distributed by: International Film Bureau. Purchase: $135.

EVALUATING CRIMINAL RESPONSIBILITY*

25 min., color, 1962

A filmed talk for physicians by Henry Davidson, M.D., forensic psychi-

atrist, explaining the "Rule in M'Naghten's Case," widely known as the

"right or wrong" test. This statute, which charges the defense with the

task of proving that the defendant did not know the deadly harmfulness

of his act, is in effect in all of our States, but has some drawbacks in that

it does not recognize alcoholism, narcotics addiction, sexual deviation, or

psychopathy. In some states, however, this rule is subject to a modification

known as "the irresistible impulse," and Dr. Davidson gives numerous

examples of it. Efforts to replace M'Naghten's Rule have resulted in "The

Rule in Durham's Case/' in which the person is held not responsible

because he is suffering from a mental disability or defect. With no "right

or wrong" clause, the physician is called upon only to prove that the

patient is mentally ill and that his action was a product of his disturbance.

The medico-legal material is presented in a lucid, straightforward manner,
with animated sequences to add some touches of humor. One of a series

entitled, "The Doctor and the Law."

Audiences: Primarily physicians in general practice, but also psychiatrists,

lawyers, and students of medicine and law. Not recommended for the

general public.

Produced by: Communications Division, Nebraska Psychiatric Institute.

Distributed by: Communications Division, Nebraska Psychiatric Institute.

Color. Purchase: $145.

EVERYBODY'S PREJUDICED

21min.,b&w, 1964

A comparison between the kind of prejudices most humans employ and the

unreasoning prejudices of the bigot. Presents a series of examples of com-
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monly shared and easily understood prejudices. In succeeding examples,

the amount of rational judgment lessens until in the final example we

discern the characteristics of the bigot the man whose prejudice is

divorced from reason, rising completely from emotional causes. His preju-

dice is against people who are new to him, people he rejects simply

because they are different in superficial ways, like dress and accent, from

people of his own group. A good film to stimulate discussion on the emo-

tional and psychological origins of prejudice, although a discussion leader

trained in the behavioral sciences should be present to supply additional

information since the film does not have time to delve deeply into this

aspect of the problem.

Audiences: High school and college students, young people's discussion

groups, and adult groups.

Produced by: National Film Board of Canada.

Distributed by: McGraw-Hill. Purchase: $135.

THE FACES OF DEPRESSION*

28 mm., b&w, 1959

To help physicians in private practice recognize the syndrome of depres-

sion, which is often behind many physical complaints, this film presents

unrehearsed interviews between a number of patients and a psychiatrist.

In diagnosing depression, the physician must depend on what he observes

and on what the patient tells him. Some patients show in their faces the

typical signs of depression, but often the physician must also consider the

patient's walk, gestures, and what he says.

Audiences: Physicians in general practice, professional staffs of psychiatric
facilities and social casework agencies, and students of medicine or nursing.

Produced by: Robert Anderson Associates.

Distributed by: Geigy Pharmaceuticals. Free loan.

A FAMILY AFFAIR

33 min., b&w, 1954

A drama of everyday family life: relationships in the Cooper family are

strained to the breaking-point. Like millions of others, this family has

adequate material comforts. Its members are not poor, either in their

feeling of affection and concern for each other. But one incident, the
defiance by an adolescent son, severely strains the family ties and brings
to the surface the husband's long smoldering resentment against the wife's
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domination of the family affairs. The balance of the film shows how a

family agency helped this family find a happier way of life. Besides pre-

senting the kind of family crisis which viewers can easily appreciate, the

film is a look into professional family casework as practiced widely in social

work agencies, but not always understood. Typical interviews in a family

service agency show how worried people are helped to see their difficulties

more clearly and take constructive action through their own efforts.

Audiences: Adults to stimulate discussion about problems in family

relationships, to show the importance of the father in sharing responsibility

for household management and child rearing, and to reveal some of the

factors causing conflicts between husband and wife, and parent and

adolescent child. High school and college students to stimulate discus-

sion on problems of family life and also to illustrate the work of a family

agency in helping families through crises.

Produced by: Affiliated Film Producers for the Mental Health Film Board

and the Family Service Association of America.

Distributed by: International Film Bureau. Purchase: $125.

FEARS OF CHILDREN

29 min., b&w, 1951

The normal everyday fears of Paul, a 5-year-old, are intensified by his

conflict between his mother's coddling and father's stern discipline. A
friend's advice leads the parents to make a greater effort to understand

Paul. This sensitive and beautiful film, one of the early "classics" among
mental health films, contains much material for discussion. A guide for

discussion leaders is available.

Audiences: Parents and child study groups --to stimulate discussion on

the relationship between children's fears and parental attitudes.

Produced by: Julien Bryan for the Mental Health Film Board.

Distributed by: International Film Bureau. Purchase: $135.

THE FEELING OF HOSTILITY

27 min., b&w, 1948

The dramatized case history of Clare, an attractive young woman, success-

ful in her business career but insecure in her personal relationships. The

origins of Clare's hostility are traced to her childhood. The feeling of hurt

over the death of her father was followed by a feeling of resentment over

her mother's remarriage. Discouraged from affectional relationships, Clare

determines to win respect and admiration for her intellectual ability. In
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spite of her success, however, she feels the lack of love and understanding

from others.

Audiences: Parents, teachers, students of psychology
- - to interpret the

importance of early experiences on the emotional development of the child

and to suggest proper handling of crisis situations.

Produced by: National Film Board of Canada.

Distributed by: McGraw-Hill. Purchase: $135.

THE FEELING OF REJECTION

21 min., b&w, 1947

Margaret, 22, has been referred to a psychiatrist because her headaches,

stomach upsets, and nervousness seem to have no organic origin. In a series

of flashbacks during her therapy sessions, we see how she learned in child-

hood not to risk disapproval by acting on her own. The lesson of blind

obedience which she had learned in early childhood, and which had been

reinforced by later experiences, have led to her problems as an adult.

Therapy helps her to grope her way toward independence and, as the film

ends, she is shown as a more animated, self-assured person. The high

quality of the acting, direction, and scriptwriting, in this film are among
the reasons for its durability. One of the earliest of mental health films, its

success may have been a factor in the deluge of dramatized case histories

which followed and imitated it.

Audiences: Parents, teachers, students of medicine, psychology, and social

work. It is recommended that a qualified discussion leader (i.e., one with

training in the behavioral sciences) be present to handle questions

especially when this film is being shown to parents.

Produced by: Mental Health Film Board of Canada.

Distributed by: McGraw-Hill. Purchase: $120.

FOUR FAMILIES

60 min., b&w, 1960

Intimate glimpses of child-rearing practices in India, France, Japan, and

Canada, are shown to illustrate the great diversity in parental attitudes

toward young children. Dr. Margaret Mead discusses the upbringing of

children in these four countries, centering attention in each case on a year-

old baby in a farm family of average means. The film makes some sweep-

ing generalizations about the cause and effect relationships between early

life experiences as illustrated in these films and the later development of

individual personality and national characters, but does contain unusually

rich material.
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Audiences: Parents and students of child development, anthropology,

sociology, and nursing.

Produced by: The National Film Board of Canada.

Distributed by: McGraw-Hill. Purchase: $250.

THE FRIGHTENED CHILD

19 min.
3 b&w, 1957

11 -year-old Janie lives with an aunt since her mother died of cancer and

because her father is away from home on active naval duty. A sullen,

withdrawn child, Janie has had an unusual number of accidents --so

many that her aunt refuses to care for her and returns her to the father.

The worried man consults a social agency and Janie is placed with a

foster family until her father's term of duty is over. The warmth and

friendliness of the foster family thaw Janie put somewhat but it is the

agency's social worker who uncovers the root of Janie's troubles: she

believes herself to be responsible for her mother's death, and she dislikes

her father because she feels he has rejected her. Sessions with the social

worker help Janie to understand that she had nothing to do with her

mother's death, but it is the loving trust of her foster father that finally

wins her over to her natural father.

Audiences: Parents to spark discussion on accident proneness, children's

fears, and children's feelings of guilt. Groups concerned with providing

child guidance services in school would find it a helpful tool for com-

munity education. This film could also be used with students and adults to

explain the purpose and nature of social case work.

Produced by: Community Chest of Los Angeles Area in collaboration with

Children's Bureau of Los Angeles.

Distributed by: International Film Bureau. Purchase: $195.

FROM GENERATION TO GENERATION

30 min., b&w and color, 1960

An artistic and tasteful film giving the basic facts of human reproduction

and showing that childbirth is an emotional and spiritual experience as

well as a physical one. A farm wife's pregnancy is shown to be an integral

part of the universal pattern of nature accomplished by interspersing

superbly photographed scenes of nature and the changing seasons. Using

animation, the film also explains the creation and development of the new
life. These animated sequences utilize a symbolic, rather than a realistic,

form of imagery so that the audience tends to focus on the functional and

spiritual aspects of human reproduction without being distracted by actual
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physiological details. An excellent depiction of the conception, develop-

ment, and birth of a child, but more of an informational than a discussion

film.

Audiences: Senior high, college, adult - - to show them the process of

human reproduction.

Produced by: Edward F. Cullen Associates for the Maternity Center As-

sociation.

Distributed by: McGraw-Hill. Purchase: $150 (b&w), $275 (color).

FROM SOCIABLE SIX TO NOISY NINE

22 min., b&w and color, 1954

Illustrates behavior characteristics that may normally be expected in chil-

dren from six to nine. In the film, the parents of three children of those

ages deal with such problems as jealousy, occasional dishonesty, destruc-

tiveness, and varying interests and abilities.

Audiences: Parents, teachers, students of child development.

Produced by: Crawley Films for the National Film Board of Canada.

Distributed by: McGraw-Hill. Purchase: $145^b&w), $270 (color).

FROM TEN TO TWELVE

26 min., b&w and color, 1957

10- to 12-year-olds are no longer little boys and girls, but instead, young
individuals who are independent, sometimes responsible, often discerning,

always testing, living to the hilt, with deep currents of feeling often hidden

from view. In the Jones family, we observe the problems of discipline,

guidance, and understanding that confront most parents and see how
much of the conflicting behavior of pre-teens is actually a normal part of

their growth and development. An informative and delightful film replete

with warmth, humor, and charm.

Audiences: Parents, teachers, and students of child development.

Produced by: Crawley Films for the National Film Board of Canada.

Distributed by: McGraw-Hill. Purchase: $155 (b&w), $270 (color).

FRUSTRATING FOURS AND FASCINATING FIVES

22 min., b&w and color, 1953

Illustrates the kind of behavior that may be expected in four- and five-year-
olds. Film show a group of nursery school children as well as a child in his
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home setting. Gives advice and encouragement to parents on such matters

as: inconsistencies in behavior, relations of this age group to contempo-
raries, attention span and motor skills of this group.

Audiences: Parents and students of child development.

Produced by: Crawley Films for the National Film Board of Canada.

Distributed by: McGraw-Hill. Purchase: $135 (b&w), $210 (color).

FULL CIRCLE

27 min., b&w, 1964

Karen, an attractive young artist suffering from severe attacks of depres-

sion, is referred for treatment to the psychiatric department of a nearby

general hospital. Although the film faithfully covers all aspects of her

treatment, there it pays most attention to group psychotherapy, designated
as a work adjustment group in this instance. With the help of a social

worker, the patients air their feelings about work and what it means to

them. Some have obtained jobs with the help of the vocational rehabilita-

tion counselor and they come to the work adjustment sessions for support
in keeping these jobs and making a satisfactory adjustment in the com-

munity.

When Karen improves enough to be discharged from the hospital, she gets

a position in fashion illustration. However, she returns to the hospital
several times a week for the work adjustment group. Some of the film's

most effective scenes are those in which Karen's fellow patients freely

express their opinions about her job problems. Thus, this film clearly

demonstrates the value of aftercare. The point that this young woman
never really left her community during her illness and treatment is also

underscored. "Full Circle" illustrates a number of the elements making up
the comprehensive community mental health center and could be used by
mental health planning groups to interpret to the community the value

and functions of such a center. Its basic purpose, however, is to advance

the concept of the psychiatric service in the general hospital, illustrating

the numerous advantages this kind of service has for some patients.

Audiences: Primarily the general public to interpret newer concepts of

psychiatric care but it could also be used in the training of vocational

rehabilitation counselors, to recruit mental health personnel, and to edu-

cate potential employers of mental patients.

Produced by: Affiliated Films for the Mental Health Film Board. Spon-
sored by the Vocational Rehabilitation Administration, in cooperation
with the mental health authorities of Connecticut, Indiana, Puerto Rico,

and South Carolina.

Distributed by: International Film Bureau. Purchase: $150.
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GIRL IN DANGER

28 min., b&w, 1966

An "interview" film, in which the case history material is presented to the

audience through a series of unrehearsed interviews between the patient

and the doctor, before, during, and after treatment. Susan is a "pre-

delinquent". At 13, she looks 18, but emotionally is more like a 6-year-old.

Despite her intelligence and strong qualities of leadership, she has been

expelled from many schools for flouting regulations, stealing, and running

away in attempts to find excitement. Unless something is done to help her

at this point in her life, she may step over the precipice and land in real

trouble. Her worried parents take her to a psychiatrist, who suggests treat-

ment in the adolescent unit of a psychiatric hospital. In this facility, Susan

receives individual psychotherapy and group therapy and attends specially

structured school classes with other acting-out adolescents. Her parents
also receive counseling during this period. Seven months later, Susan and

her parents are interviewed again and the audience is made aware of a

change in the girl. Susan now looks and acts 13. She still has problems

regarding authority but has learned how to handle them with more matu-

rity and greater control. This sequence also shows that the members of

this family are now communicating with each other more effectively than

ever before.

Audiences: Parents and teachers --to examine some of the underlying
emotional factors in delinquency and to show how adolescents with severe

emotional problems can be helped in a special center that combines mental

health clinic and school. It may also be used to stimulate discussion on the

dynamics of adolescence, with special emphasis on the possible meaning
of rebellious behavior. May also be shown to adolescents when there is

provision for discussion afterward with qualified leadership. May also be

used in the training of psychiatrists, physicians, psychologists, social

workers, nurses, and guidance counselors.

Produced by: Robert Anderson Associates.

Distributed by: Film Library, National Association for Mental Health. Pur-

chase $150. Rental $8.50.

GIRL TO WOMAN

18 min., color, 1965

A companion film to "Boy to Man," designed to explain to adolescent girls

some of the common physiological manifestations of maturation. Discusses

growth in height and in figure change, emphasizing that individual dif-

ferences are normal. Menstruation is fully explained by means of animated

drawings. The male reproductive system is also described. Changes in
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feelings are mentioned but the .psychological changes of adolescence are

not dealt with in this film. However, this film is likely to help diminish

some of the fears and tensions which contribute to the emotional turbu-

lence of the teenager. The acting of the adolescent girls in the live-action

sequences is natural and helps create a warm feeling tone: the art work

of the animated sequences describing anatomical changes is accurate and

easy to understand. A discussion guide is available.

Audiences: Adolescent girls --to help them understand the reasons for

the physical changes which occur during adolescence. This film could also

be shown to adolescent boys but probably not in a coeducational setting.

As with "Boy to Man", this film should be screened by the teacher before

being shown to the students. In some areas, it may be advisable to screen it

for the pupils' parents first.

Produced by: Churchill Films.

Distributed by: Churchill Films. Purchase: $180.

THE GOLDEN AGE

27 min., b&w, 1958

All about the important matter of retirement - - the different attitudes

toward it and the various problems it raises. By way of illustration, one

retired man is shown leading a limited, routine, unhappy life, while another

has made plans for an active, productive, enjoyable retirement. The emo-

tional needs of the aging their need to feel independent, their need for

something to do, and their need to be of service are clearly shown.

Audiences: Middle-aged and older adults to stimulate them to plan for

retirement long before the actual date of retirement. May also be shown to

younger adults to help them understand the emotional needs and motiva-

tions of the aging.

Produced by: National Film Board of Canada.

Distributed by: McGraw-Hill. Purchase: $135.

GROUP PSYCHOTHERAPY WITH ALCOHOLICS*

27 min., b&w, 1962

This film record of an actual group therapy session in an alcohol clinic is

intended only for the eyes of professional persons or students in medicine

and the mental health professions. Making no pretense to being a polished

effort, this film has spontaneous and unrehearsed dialogue and conveys an

accurate impression of the nature of group therapy. Although there is no

action to speak of, it is interesting to watch the reactions of the group
members to things that other members say as they discuss ways and means
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of managing their lives other than through dependence on alcohol. This

particular group has been meeting for more than thirty sessions, and each

member seems to be fully aware that he is part of a group united for a

common purpose. Each can accept the fact of his being an alcoholic and

can speak his mind without fear of rejection by the others. Most of the

film is taken up with their recounting of the difficulties they faced when

they decided to live without alcohol. They share their experiences with

various methods such as the drug, antabuse, and Alcoholics Anonymous

meetings. The role of the group therapist in helping them to promote

objective thinking about their drinking problems is demonstrated effec-

tively. The commentary by John Clancy, M.D., provides an informative

summary of the nature and purpose of group therapy and is a helpful

adjunct to the scenes showing the group in action.

Audiences: Physicians, nurses, and social service staffs of hospitals and

clinics serving alcoholics. Not intended for the general public.

Produced by: John Clancy, M.D., Assistant Professor of Psychiatry and

Director of Alcohol Clinic, College of Medicine, State University of Iowa.

Distributed by: Department of Psychiatry, State University of Iowa.

HANDLING MARITAL CONFLICTS

14 min., b&w and color, 1965

A dramatization of arguments between two couples, emphasizing the con-

structive as well as the destructive elements in each argument. (Part of a

series of three films: "Marriage and Family Living Series". Study Guide

available.
)

Audiences: High school and college classes or informal, but supervised,
discussion groups. Family counseling clinics will find this film, and the

others in the series, useful with marriage counseling groups.

Produced by: McGraw-Hill Text Films.

Distributed by: McGraw-Hill. Purchase: $85 (b&w), $170 (color).

HANDLE WITH CARE

28 min., b&w, 1965

A thorough review of the various kinds of community services needed by
the retarded child and his family: the diagnostic and referral center, the

day care center, the parent group school, special classes for slow learners

in public schools, private schools, special scout troops, sheltered workshops
and institutions for the severely retarted with physical disability. Emphasis
is on early recognition through testing, assessment of the child's potentiality,
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and then the development of an educational plan that will make the child

as self-sufficient as possible. Especially good in that it illustrates the roles

of the various professionals in diagnosing the mentally retarded child and

planning for his care: the pediatrician, speech therapist, psychologist,

social worker, public health nurse, and educational consultant.

Audiences: General adult and students to give a comprehensive picture

of community services for the retarded. This film would be useful to enlist

citizen support for providing additional or improved services for the

retarded in the community. It could also be used with young people to

interest them in careers in professions that serve the retarded.

Produced by: John Sutherland Productions for the U.S. Public Health

Service.

Distributed by: Communicable Disease Center, Audiovisual Facility, U.S.

Public Health Service. (Free Loan).

HANDS

28 min., color, 1959

In this filmed account of how occupational therapy contributes to a mental

patient's recovery, hands tell the story. Faces are never shown, although

the voices of the patient, occupational therapist, psychiatrist and various

others are heard. We watch the hands of a schizophrenic young woman

aimlessly pounding clay. Then the occupational therapist's hands enter the

picture frame as she shows the patient how to make figurines. Although
the patient will not speak, the childlike and faceless figures she makes

indicate to the doctor that she is trying to say something and he encourages

the O.T. worker to keep working with the girl. Eventually, she starts to

talk, directing her anger toward the therapist rather than at the clay. We
learn that the patient has a fear of being ridiculed, a fear which gradually

diminishes as she receives praise for her clay figures. Finally, she proceeds

to other kinds of O.T., including stenographic training and eventually

leaves the hospital to find herself a job. This imaginative and artistic

film conveys an excellent impression of the occupational therapist's job,

showing how O.T. offers patients release from tension, pride in making

things, as well as sometimes revealing what the patient thinks about

herself. The discussion leader should point out, however, that O.T. is

only one part of the hospital's treatment program.

Audiences: Adults and students of nursing, medicine, and psychology
to inform them about the nature and function of occupational therapy.

Produced by: Communications Division, Nebraska Psychiatric Institute.

Distributed by: Nebraska Psychiatric Institute. Purchase: $165. Rental:

$4.
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HARD BROUGHT UP

40 min., b&w, 1954

Two 10-year-old boys get into trouble and the film deals dramatically with

the way in which they are rehabilitated, primarily the methods used by

the child welfare worker who is assigned to their case by the court. As

the film follows this worker through her activities on behalf of the court,

the boys, their parents, and the community, the entire spectrum of child

welfare services is revealed. The procedures are accurately portrayed;

the human relationships are sensitively drawn, and the story generates a

good deal of dramatic power. This film will be especially useful in inter-

preting child welfare services to the public.

Audiences: Adults, and students of sociology, psychology, and social work

to illustrate the relationship between inadequate family life and juvenile

delinquency, and to show what the courts and public agencies do to help

prevent delinquency.

Produced by: Potomac Films, Inc., for the Mississippi State Dept. of

Welfare with the cooperation of the Children's Bureau, U.S. Department

of Health, Education, and Welfare.

Distributed by: International Film Bureau. Purchase: $150.

THE HEADBANGERS*

30 min., b&w, 1966

A documentary studying a small group of emotionally disturbed children

who have injured themselves through compulsive headbanging. In par-

ticular, the film follows the progress of Jeanne, a 14-year-old who had

blinded herself in this way. Various treatment methods (e.g., helmets,

loosening of restraint under supervision, physical contact, music and activ-

ity therapy) are combined to help Jeanne diminish her self-injury and

become more tolerant of people. A valuable record of a unique study of a

condition about which little is known and about which little has been

written.

Recommended for professional audiences only.

Audiences: Persons who work with emotionally disturbed children, includ-

ing psychiatrists, nurses, psychiatric aides, special therapists.

Produced by: Larry Dizmang, M.D.

Distributed by: Communicable Disease Center, Audiovisual Facility, U.S.

Public Health Service. (Free Loan).

44



HEADED FOR TROUBLE

33 min. (plus a 7/2 min. trailer), b&w, 1963

Near the opening of this film, a police captain tells the audience that, in

his community, juveniles are involved in about 80% of the offenses com-

mitted. Most of these are minor violations. What can be done to change
the direction of a child who is headed for trouble and whose job is it?

This engrossing film says it takes the cooperation of the entire community

although the unique role of the policeman is under examination here.

Using a documentary technique that gives a sharp feeling of immediacy
to each scene, we are shown : 1

) how the police stop a mixed-up youngster,

hovering on the brink of breaking the law, before he is actually booked

as a delinquent; 2) how a boy who has already committed an offense is

prevented from becoming an habitual criminal, and 3) how police handle

emotionally disturbed young people. The filmed panel discussion which

follows the film proper includes a psychiatrist and police officers of various

rank and experience. Their comments should help to spark discussion in

the live audience later, but the "canned" discussion in the trailer should

not be thought of as a substitute for discussion by the audience.

Audiences: Primarily law enforcement personnel to show them the most

effective ways of handling juvenile delinquents with a view to their

eventual rehabilitation. May also be used with community agencies and

parent and teacher groups to illustrate how a good police department

juvenile bureau should function.

Produced by: Potomac Films for the Public Affairs Committee under a

grant from the National Institute of Mental Health.

Distributed by: Public Affairs Committee. Purchase: $110. Rental: $8.50.

THE HICKORY STICK

29 min., b&w, 1961

A revealing visit to a fifth-grade classroom where a skillful teacher handles

various problems of discipline. Several kinds of behavior are illustrated:

the class clown, the painfully shy ne, the sullen, the brilliant but lonely

one and so on. Though these behavior problems have their origin in

the hoi^e, the teacher must cope with them not only to maintain an

orderly setting for learning, but also to develop inner sources of discipline

in the children. The class is engaged in a creative writing project, and as

the teacher give, them rules for writing, she subtly points out that rules

are not fun at first, but eventually bring freedom. Over and over, the

point is made that discipline is chiefly a matter of handling feelings.

Children learn much about discipline from observing how teachers and

parents handle their own lives.
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Audiences: Parents and teachers of elementary school children, and also

for students in education and teachers-in-training, to give them insight

into the development of character in young children and to stimulate

discussion on the nature of good discipline.

Produced by: Affiliated Film Producers for the Mental Health Film Board

and the National Education Association.

Distributed by: International Film Bureau. Purchase: $150.

HOOKED

20 min., b&w, 1966

This film consists entirely of statements by young (ages 18 to 25) former

drug addicts. When the film was made, all had been off drugs for periods

ranging from 3 months to 2 years and they considered addiction a thing

of the past. Their reminiscences, however, are vivid as they recall being

"hooked." Most of them took up drugs for excitement or in emulation of

their heroes. But habituation led to addiction and addiction soon proved
to be a "drag", since large amounts of money were needed to buy drugs

just to feel "normal." In retrospect, they see no glamor in the stealing,

prostitution, and forgery to which they were forced by their insatiable

need for drugs to avoid the dreaded withdrawal symptoms. Addiction also

caused breakdown in all of their relationships, making them outcasts. In

some cases, clues are given to the psychological factors in their addiction

and these could be more fully discussed after the screening. The self-

disgust and regret in the facial expressions and voice tones of these young

people come across powerfully; the film is well photographed, smoothly

edited, and just the right length for its content. A discussion guide is

available.

Audiences: Senior and junior high school students, college students and

adults to stimulate discussion on problems relating to addiction, and to

discourage experimentation with drugs.

Produced by: Churchill Films.

Distributed by: Churchill Films. Purchase: $125.

HOWARD

27 min., b&w, 1957

Howard, the sensitive son of a middle-class Canadian family, is caught
between the crossfire of adult opinions and youthful enthusiasms. He plans
to take a summer job in his town, but his imaginative friend George
suggests they spend the summer working their way across the country,

doing odd jobs and learning at first-hand about a way of life different
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from their own. Howard's overly cautious parents are afraid he will mix

with the "wrong sort" of people and his girl thinks George is too "bohe-

mian." Will Howard knuckle under and follow their advice (as he has

always done in the past), and will he strike out on his own? The storm of

conflicting emotions vividly reveals the doubt and insecurity which plague

the adolescent. At the end of the film, Howard has not yet made up his

mind, thus providing material for discussion following the showing of the

film.

Audiences: Parents to help them understand the adolescent's point of

view; his need for independence, and his feelings of conflict when oppos-

ing his parent's wishes. For secondary school teachers and all who work

with teenagers to help them understand more about the emotional

needs of the adolescents they teach or counsel or employ.

Produced by: The National Film Board of Canada.

Distributed by: International Film Bureau. Purchase: $125.

HOW ARE YOU?

15 min., color (animation), 1966

With the objective of making mental illness and emotional disorders more

understandable, animated cartoon technique is used to explore the nature

of mental health. Because this film was made for use with teenagers, the

approach has been somewhat simplified and popularized, although it

manages to include much meaty material. Behavior is shown to be the

outward expression of an individual's thoughts and attitudes. Extreme

forms of behavior are amusingly personified as "swingers" and "squares".

Though at home in their own groups, they are thought abnormal by

persons in the opposite camps. The healthy, normal individual is shown as

the person who is allowed slight detours on occasion, but who always

returns to the track. He is also aware of his problems and tries to deal

with them. The following suggestions for mental hygiene are offered:

confront your problems, adapt to change, know your possibilities, accept

your limitations, respect others, and gauge the appropriateness of your

actions to each situation. The art work interprets and illustrates the film's

points in a fresh and imaginative manner.

Audiences: Primarily high school students, although the film is also suit-

able for college and adult audiences. A discussion guide is available.

Produced by: The Medical Services Division, Minnesota Department of

Public Welfare, in cooperation with Community Services Branch, Nebraska

Psychiatric Institute.

Distributed by: Communications Division, Nebraska Psychiatric Institute.
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HUMAN REPRODUCTION

21 min., color, 1965 (rev.)

The process of reproduction explained in an informative and well pro-

duced film. Models and animated drawings are used throughout to

describe the anatomy and physiology of the reproductive systems of men

and women. Menstruation, ovulation,. fetal development and delivery are

clearly illustrated. Emphasis is on the biological normalcy of reproduction.

Audiences: High school and college students, in classroom settings. May
also be used with college students in biology or marriage preparation

courses, and by adults in pre-natal education programs.

Produced by: McGraw-Hill Text Films.

Distributed by: McGraw-Hill. Purchase: $240.

IF THESE WERE YOUR CHILDREN

49 min., b&w, 1962

In the first half of this film, we are introduced to a group of second-grade

school children and their teacher in the course^of an ordinary day. Clues

to children's thoughts and emotional needs are revealed through behavior.

In the second part, a panel of child study experts discusses the meaning of

the behavior shown by the school children. The film offers helpful sugges-

tions to teachers on handling behavior problems. (This is the full-length

version of "The Time of Growing.")

Audiences: Women's groups, parent-teacher associations, teachers and

teachers in training.

Distributed by: Association Films, (free loan)

INCIDENT ON WILSON STREET

51 min., b&w, 1964

A documentary film record, actually filmed within a classroom in New
York City, of one school's special program which copes with the learning

problems of emotionally disturbed children from a low socio-economic

area. A special teacher works with small groups of children which she

takes from their regular classes for an hour at a time. In these groups, she

tries to provide the children with some of the cultural background they
never had. A "story" is developed around Angela, a fifth-grade child, who
strikes her home class teacher. In an attempt to get Angela back to the

school under the best possible circumstances, the special teacher works with

Angela's classmates, with the home class teacher, with the school authori-

ties, and even with Angela's family.
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Audiences: Teachers and teachers in training, to demonstrate how teachers

trained in guidance techniques can help culturally deprived and emo-

tionally handicapped children. May also be of interest to groups who are

trying to provide additional mental health services in schools.

Produced by: NBC-TV News.

Distributed by: McGraw-Hill. Purchase: $250.

IS THIS LOVE?

14min., b&w, 1958

Contrasts the attitudes of two college girls toward marriage. One is impul-

sive and emotional, resenting any persuasion to delay her marriage. The

other girl hesitates to consider marriage until she has solid proof of her

love through successive stages of dating, courtship, going steady, and

engagement. The film ends with open-end questions leading to evaluation

of the two romances and of their respective chances for success in marriage.

Audiences: College students in the setting of a classroom or discussion

group on problems of marriage and family life, with discussion led by a

teacher. May also be used with young people in churches or community
centers with qualified discussion leader.

Produced by: Crawley Films.

Distributed by: McGraw-Hill. Purchase: $85.

JAMIE -- THE STORY OF A SIBLING

28 min., b&w, 1965

A useful film for illustrating the effects of family relationships and parental

attitudes on the emotional development of children. Jamie, aged ten, is a

"middle" child who builds up considerable resentment when he must share

toys with his younger brother and must yield the floor to his older sister.

The parents appear to give each child a fair share of love and attention

but the camera allows us to see things through Jamie's eyes. After a hockey

game at which Jamie has covered himself with glory, his big sister makes

no secret of her distaste for hockey, thereby diminishing Jamie's triumph.

In addition, Jamie's school record compares very unfavorably with his

scholarly sister's. When things get too much for him to bear, Jamie unex-

pectedly picks a fight with some younger boys in the neighborhood. The

audience is asked to discuss ways in which the situation might be handled

so that Jamie will be better equipped to handle his feelings of resentment.

Audiences: Parents, child development study groups, teachers.

Produced by: National Film Board of Canada.

Distributed by: McGraw-Hill. Purchase: $165.
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JOE AND ROXY

27 min., b&w, 1958

A close look at two teenagers and their world. Joe and Roxy are going

steady. They show affection for each other in a rough and tumble way
but sometimes "neck" passionately. Both go to a technical and commercial

high school where they acquire skills to help them make a living. Both

must work in their spare time to pay for their clothes and spending money.
We see the young people in relation to their parents: Roxy's mother, a

wistful divorcee, thinks Roxy should go out more with other boys; and

Joe's father, a somewhat fearful man, is unable to help Joe with his

current dilemma should Joe try for college and an engineering career,

or become a mechanic and stay one for the rest of his life? We also see

them with friends of their own age; whatever their uncertainties and fears

in the world at large or with adults, they have a place in this group.

Audiences: Primarily parents to help them understand that an adoles-

cent's uncertainty about the future, yet strong need to find a place in the

world, may often be a reason for his moodiness. With secondary school

teachers to help them understand the emotional needs of the teenagers

in their classes, and to guide them in assuming the role of counselor, which

is sometimes forced upon them. May also be^shown to teenagers when

discussion afterward is possible.

Produced by: National Film Board of Canada.

Distributed by: International Film Bureau. Purchase: $125.

KID BROTHER

27 min., b&w, 1957

A 16-year-old boy creates a disturbance at his older brother's engagement
party. Getting little understanding from his brother, he feels angry and
frustrated at being treated like a "kid brother" and turns to alcohol. The
lad's problems are not solved in the course of the film, leaving much for

the audience to discuss.

Audiences: Parents and teachers of adolescents to show the relationship
between inadequate behavior and the emotional problems growing out of

lack of adequate communication between family members --
especially

siblings. Because the film also explores some of the emotional forces that

cause excessive drinking, "Kid Brother" could be used in alcohol education

programs. It is recommended, however, that a discussion, led by a quali-
fied person, always follow a screening of this film.

Produced by: Affiliated Film Producers for the Mental Health Film Board.

Distributed by: International Film Bureau. Purchase: $145.
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THE LONELY NIGHT

62 min., b&w, 1954

Two separate stories graphically show the importance of early experiences

on the child's emotional life. In the story of Caroline Cram, we see the

relationship of the girl's lonely, unhappy childhood to her developing

neurosis. In contrast, we meet the Dunn family, in whose home there is an

emotional climate of love and security which will foster the development

of their three children into mentally health adults. Because Caroline seeks

psychiatric help, this film also provides an excellent interpretation of the

process of psychotherapy. Despite its age and length "The Lonely Night"

remains a beautiful, sensitive film which communicates feeling as well as

information.

Audiences: Adults and professional audiences concerned with mental

health. May also be used with adolescents when there is a discussion period

afterwards.

Produced by: Affiliated Films for the Mental Health Film Board.

Distributed by: International Film Bureau. Purchase: $250.

THE LONG WAY BACK

20 min., b&w, 1962

Two things stand out in this film about volunteers in mental hospitals:

1) it seems to have been made specifically for an audience of housewives

since both leading characters a patient and a volunteer are house-

wives; and 2) it shows real mental patients, not actors or staff or volunteers

pretending to be patients. Volunteers take an active part in the hospital's

recreation program music, dancing, parties, language study, shopping

and beauty parlor excursions all with the aim of drawing patients out

of themselves. The use of real patients is important, for it shows prospective

volunteers (or volunteers in training) how patients are likely to behave.

Reaching the hard-to-reach patient, for example, is a difficult concept to

explain to those unfamiliar with the very withdrawn, yet this film illus-

trates it meaningfully several times. The film also includes a brief sum-

mary of old and new treatment approaches, pointing out that modern

hospitals place the emphasis on rehabilitation early in the patient's hospi-

talization.

Audiences: Adults for the recruitment or training of volunteers, or to

convey information about modern mental hospital treatment programs.

Also students of psychology.
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Produced by: National Film Board of Canada.

Distributed by: International Film Bureau. Purchase: $125. Rental: $6.00.

THE LOSERS

31 min., b&w, 1965

An attempt to show that habitual use of drugs and chemicals by teenagers

is prevalent in a variety of communities in this country ranging from

"high risk" slums to high-income neighborhoods. In a series of interviews,

young addicts who are now receiving treatment for their addiction relate

their experiences as addicts. Clearly shown are the harmful effects of such

practices as glue-sniffing, "dropping" pep pills, goof balls, heroin, and

marijuana. This film, because of its intense realism, should be effective in

programs designed to discourage drug experimentation in young people.

Audiences: High school students and adults to increase their awareness

of the drug addiction problem, and to show the damage caused by addic-

tion so that they will be discouraged from experimenting with drugs and

chemicals.

Produced by: WCBS-TV.

Distributed by: Carousel Films, Inc. Purchase: $145.

LSD: THE SPRING GROVE EXPERIMENT

50 min. 3 b&w, 1966

A documentary on the controlled, scientific use of LSD in the treatment

of an alcoholic man and a paranoid housewife two of 500 patients in

an experiment. Although LSD usually stimulates chaotic impressions, it

can also pry open the memory, a quality which makes it potentially useful

in psychotherapy. Before they received their dosage of LSD, these patients

were given psychological tests and were carefully prepared with psycho-

therapy. Much of the footage of this film shows the actual treatment of

these two patients by Sanford Unger, Ph.D., at Spring Grove State Hospi-
tal (Maryland). The film concludes with sequences filmed six months

later, showing the patients free from symptoms.

Audiences: General adult or student audiences. Because it cautions against
indiscriminate use of LSD, this film could be used in programs with young

people designed to prevent experimentation with drugs. Its main use, how-

ever, is to inform people about newer methods of treating the psychoses
and neuroses.

Produced by: CBS-TV Public Affairs Division.

Distributed by: McGraw-Hill. Purchase: $295.

52



THE MASK*

30 min., b&w, 1964

About half of all arrests made by the police are for drunkenness or driving

while intoxicated. This training film for policemen, however, is not con-

cerned primarily with the over-use of alcohol; its chief objective is to get

the policeman to ask, "What else may be wrong with this man?" The
mask of alcohol can cover up all but the most obvious signs of such illnesses

as diabetes, epilepsy, heart, sunstroke, heat stroke, overdose of narcotics

and barbiturates, stroke, and mental illness. When the police officer knows

what to look for, he is better equipped to see that the best possible treat-

ment is provided. Because of its intense realism, "The Mask" may shock

some people and depress others. Persons who plan to use it should remem-

ber that it was made as a training film and that its main theme is the

detection of health disorders hidden behind the mask of alcohol.

Audiences: Intended primarily for police officers, this film would be

informative and helpful for physicians, nurses, and aides who work in the

admitting sections of psychiatric and general hospitals, as well as by judges,

jailers, physicians in general practice, clergymen, nurses, social workers,

and law students. Whatever the circumstances of the showing, "The Mask"

should always be followed by a discussion period. When the film is shown

to policemen, a physician should be available to answer diagnostic ques-

tions. A discussion guide is available.

Produced by: George C. Stoney Associates for the Louisiana Association

for Mental Health and the National Institute of Mental Health.

Distributed by: Communicable Disease Center, Audiovisual Facility, U.S.

Public Health Service. May be purchased at $43.21 from DuArt Film

Laboratories. May be rented from the Film Library, National Association

for Mental Health.

THE MAGIC MIRROR OF ALOYSE

30 min., color, 1966

The fantasy world of a chronic schizophrenic is revealed in the colorful

drawings and paintings of Aloyse, an elderly patient in a Swiss mental

hospital. In her art, she found the satisfactions which life had denied her.

She had produced nothing before becoming mentally ill, and her art career

got underway only after several years of hospitalization, when her illness

developed into a rigid form of chronic schizophrenia. Aloyse's work is

presented chiefly as an artistic phenomenon but the narration explains the

significance of certain recurrent symbols and makes clear that her drawing

is typical of the work of other schizophrenic patients. It is the rare quality

of her art, however, which makes her work unusual. When a schizophrenic
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patient, withdrawn into himself, expressed himself in the graphic arts, it is

usually an attempt to reproduce his world of fantasy. This is the real

world, as he sees it, and it sometimes provides clues to the psychiatrist to

help him make contact with the patient. The use of art as therapy is not

shown in this film but the film could be used as an introduction to art

therapy. Most of the film is a showing of her exuberant and imaginative

drawings, although there are a few scenes of Aloyse at work.

Audiences: Primarily adult, to show how some mental patients express

themselves through art. When shown to the general public, the discussion

leader should prepare himself carefully for possible questions which the

film raises but does not answer. For example, no mention is made of

therapy although the patient has been hospitalized for a very long time.

It should be explained that the main object of the film is to present

schizophrenic art as a phenomenon, and without further explanation. The

film may also be used with staffs and volunteers of mental health facilities,

and with students in psychology, art therapy, occupational therapy, and

nursing. When the film is used with professional audiences, it is especially

important to have a discussion leader or resource person trained in the

behavioral sciences to interpret much of the symbolism in the art work.

Produced by: Dr. Alfred Bader.

Distributed by: Center for Mass Communication, Columbia University

Press. Purchase: $275.

MAN MUST WORK

15 min., color, 1964

A film record of one of the most successful examples of compensated work

as therapy: the Community-Hospital-Industry Rehabilitation Program

(CHIRP), at the Veterans Administration Hospital, Brockton, Mass. In

this project, patients work in the hospital on jobs supplied by local indus-

try and are paid the prevailing minimum hourly wage. The enhancement

of the patient's self-esteem, as he becomes convinced that he can again

earn a living for himself and his family, aids in the rehabilitation process

and hastens the day when he can return to his community. But this pro-

gram cannot succeed without the cooperation of private industries, which

in this instance supplied raw materials, machines, initial instruction, and

of course, payment.

Audiences: Businessmen who may be potential employers of the mentally
ill. Also, mental hospital staffs, to interpret to them the value of this kind

of vocational rehabilitation and to enlist their aid in setting up similar

work therapy projects.

Produced by: Visual Products, Inc. for CHIRP.

Distributed by: Roche Laboratories (loan to professional groups).
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MENTAL HEALTH CAREERS

20 min., b&w, 1962

A senior high school girl is assigned to write a paper on the mental health

professions. At first, she can think only of the psychiatrist and the psycholo-

gist as examples, but her father sends her out to talk to a judge who tells

her about juvenile probation officers and county social workers. As she

continues her investigation, she learns that the family doctor, too, helps

his share of disturbed persons. The latter part of the film is taken up with

demonstrations of the work of the mental health clinic team, as well as

jobs done by the many professionals and non-professionals at the State

hospital. In an informative yet unpretentious way, this film shows exactly

what people in the mental health professions do and conveys some of their

feelings of satisfaction in helping people with emotional problems.

Audiences: High school and college students, since the chief purpose of

the film is to attract them toward careers in mental health. Because the

general public would find it interesting, "Mental Health Careers" could

be shown at a State hospital or clinic "open house."

Produced by: Rusten Film Associates for the Minnesota State Department
of Public Welfare. The cast includes members and volunteers of Anoka

State Hospital, Minn.

Distributed by: Rusten Film Associates. Purchase: $125.

MENTALLY HANDICAPPED CHILDREN GROWING UP

30 min., b&w, 1962

The main thesis of this interesting British film is that mentally retarded

children who are reared in a "family" set-up learn to care for themselves

more quickly than those in the usual institutional milieu. The film is a

record of an experiment in which sixteen severely retarded children, aged
four to ten, are cared for in a small cottage, separate from its mother

institution, by two nurses who act as "mothers." As in every family, the

children assist the "mothers" in the housework. It would be much easier

for the nurses to do all of this themselves, but then the children would

not learn how to do it. In all of the activities of the cottage, self-sufficiency

for the children is the chief aim. The scenes contrasting the happy, out-

going and relatively self-sufficient "cottage" children with their lack-lustre

counterparts who did not receive this kind of attention on the institution's

wards, are most impressive. Also fascinating is the documentary evidence

of gradual, but positive, change in personality as the experiment children

start acquiring various skills which will equip them more adequately for

life outside the institution.
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Audiences: Primarily the general public
- - to enlist their interest and

support for more comprehensive community services for the mentally

retarded. May also be used with parents of retarded children, and with

professional groups.

Produced by: National Society for Mentally Handicapped Children

(England).

Distributed by: May be rented from Association Films. May be purchased,

at $58.00, from National Society for Mentally Handicapped Children, 125

High Holborn, London, W.C.I, England.

MICHAEL -- A MONGOLOID CHILD

14 min., b&w, 1961

Unlike most films on mental retardation, this film focuses on one retarded

child. As a result, we come to know and understand him as a child

admittedly a rather special child rather than as a problem. Teenaged
Michael lives fairly happily with his family on a potato farm in England.
There are plenty tasks to keep him busy, but he has time to play, too. The

large family lovingly accepts Michael and his limitations, recognizing that

although he does not have the worries of mosf^teenagers, neither does he

have the pleasures. He irritates them at times, but not more so than their

other children. Despite the brevity of the film, the portrait of Michael is

well rounded and very appealing.

Audiences: The general public
- - to enlist their support of community

mental retardation programs. May also be used with students of medicine,

nursing, psychology, and social work.

Produced by: Ministry of Health, England.

Distributed by: New York University Film Library. Purchase: $100.

Rental: $6.00.

MR. FINLEY'S FEELINGS

10 min., color (animation), 1960

Mr. Finley reacts to a stressful situation by committing a rash act which

only brings him more problems and tensions. He doesn't recognize that

his emotional reaction to stress stems from his feelings about authority

figures. Although the film makes no attempt to go into the reasons why
Mr. Finley developed his particular reaction to authority, it does show
that he began to demonstrate these feelings early in life. After talking with

a friend, he begins to realize that his behavior, under stress, follows a

pattern of displacing unpleasant emotions. It is left to the viewer's imagi-
nation as to whether or not he will seek psychiatric help with his problem.
The color and animation are excellent and it is only to be regretted that
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the brevity of the film prevents delving more deeply into Mr. Finley's

feelings.

Audiences: Adults and high school and college students --to stimulate

discussion of the emotional factors influencing the behavior of the individ-

ual and his relationships with others. Should not be shown without com-

petent discussion leader to follow up on film's points in discussion period
afterward.

Produced by: Metropolitan Life Insurance Co.

Distributed by: Metropolitan Life Insurance Co. (Free Loan).

MRS. REYNOLDS NEEDS A NURSE*

38 min., b&w, 1964

This film is concerned primarily with helping nurses to meet the emotional

as well as the physical needs of their patients. Although the setting is a

surgical ward of a general hospital and the student nurse who is the pro-

tagonist has completed her psychiatric affiliation, this is a mental health

film in the purest sense of the term, for it sensitively analyzes the way
staff's negative attitude can increase the patient's "troublesome" behavior.

Mrs. Reynolds is a middle-aged patient who has many anxieties but is

unable to express her fears directly. Her whimpering demands for atten-

tion seem inordinate to the overworked staff all of whom have already

labeled her a "complainer." However, a student nurse who is assigned to

the floor, recognizes Mrs. Reynolds' anxiety and discusses it with the

nursing supervisor who calls the staff together to analyze the situation.

When all members of the staff buckle down to thinking about their pro-

fessional responsibility toward Mrs. Reynolds they discover anew that the

"problem" patient is a patient with problems. Mrs. Reynolds and the

nursing student have reminded the nursing staff of some fundamentals of

good nursing care principles which they had neglected in the day-to-day

struggle with more obvious problems. With abundant humor and insightful

performances, this film subtly explores the dynamics of various relation-

ships : patient to nurse, nurse to nurse, student to supervisor even hospi-

tal administrator to community.

Audiences: Chiefly student nurses, but could be useful in training pro-

grams for persons who work with the mentally ill : psychiatric aides, social

workers, ancillary personnel in mental hospitals and clinics. The fact that

this film is not actually set in a mental hospital does not detract from its

basic message : professional nursing care includes meeting both the physical

and the emotional needs of patients.

Produced by: Smith Kline & French Laboratories.

Distributed by: Medical Film Center, SK&F. (Free Loan to Professional

Groups. )
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MONKEY ON THE BACK

29 min., b&w, 1955

The dramatic portrayal of the consequences of the misuse of narcotics -

based on the real-life experiences of an addict. Dick Smith loses everything

because of his craving for drugs and finally dies of an overdose. In relating

the story of his twenty-year struggle to break the habit, the film reveals a

good deal about the nature of addiction as a social problem and about the

personality of the drug addict. One of the first educational films on drug

addiction, this is still a moving and effective treatment of the problem.

Audiences: Adults and high school and college students to inform them

on the essential nature of drug addiction as a social and human problem.

Produced by: National Film Board of Canada.

Distributed by: McGraw-Hill. Purchase: $135.

NARCOTICS WHY NOT?

15 min., b&w and color, 1966

A series of extemporaneous interviews with teenagers and young adults

who became narcotics addicts after experimenting through curiosity or

social pressure. Now under treatment at the California Rehabilitation

Center, they tell how they started (sniffing glue led to pep pills, marijuana,
and heroin), what it was like to be under the influence of narcotics, and

why they wish they hadn't started in the first place. Their futures seem

bleak since the narrator points out that only six out of every one hundred

addicts are cured. The strong emotional tone of the statements of these

young people adds considerably to the impact of this film which was

designed to discourage experimentation with drugs.

Audiences: High School students and adults to show how casual experi-
mentation with drugs can lead to addiction.

Produced by: Charles Cahill & Associates.

Distributed by: Charles Cahill & Associates. Purchase: $175 (color),

$90 (b&w).

NATURAL HISTORY OF PSYCHOTIC ILLNESS IN CHILDHOOD

19 min., b&w, 1960

This remarkable film document gives clinicians and students of child

psychiatry the opportunity to follow a case from infancy through to the

onset of a psychotic state. A chain of unusual circumstances made the film

possible. First, the child's father was an amateur photographer who took
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many snapshots and home movies of the child
; second, the mother meticu-

lously chronicled the child's early years in a strangely objective diary. As a

result, this natural history of Margaret's metamorphosis from a happy,

precocious toddler of two to a withdrawn, autistic ten-year-old makes an

unforgettable film and a valuable teaching aid.

Audiences: Students of child psychiatry, medicine, psychology, psychiatric

nursing and all who work with emotionally disturbed children.

Produced by: Institute of Psychiatry, Maudsley Hospital, London England.

Distributed by: Film Library, New York University. Purchase: $120.

Rental: $7.

THE NEGLECTED

35 min., b&w, 1965

A slum in a Pennsylvania coal town is the setting of this film which

describes the operation of child protective services in helping to stabilize

relationships in poor families. A number of cases are portrayed to reveal

the many faces of poverty
--

poverty of personality, of adequate value

systems, and of the capacity to love and respond to others. There is the

mother whose first allegiance is to her sickly but authoritarian husband

while her children's physical and emotional needs go unnoticed. There is

the unmarried mother whose promiscuity results in the neglect of her two

sons. There is the emotionally unstable mother who simply cannot cope
with her drab life and who gets no support from her self-absorbed hus-

band. This film makes clear that it will take more than increased income

or employment to help these people; it takes the professional skills of a

caseworker. In this instance, the caseworker makes a few mistakes before

she sets aside her middle-class standards and learns to understand and

accept these parents according to their own value systems. One of this

film's strengths is its subtle portrayal of the caseworker's growing insight

and skill in helping these families to break the cycle of economic and

emotional poverty.

Audiences: Social workers, nurses, teachers, volunteers, and others who
work with the disadvantaged to help them get rid of negative feelings

that may prevent them from reaching the people they are trying to help.

The film may also be used to interpret social work among the culturally

and economically deprived to other professions and to the general public.

Produced by: Affiliated Films for the Mental Health Film Board, spon-

sored by the Office of Children and Youth, Pennsylvania Department of

Welfare, and the Children's Bureau, Welfare Administration, U.S. Depart-

ment of Health, Education, and Welfare.

Distributed by: International Film Bureau. Purchase: $150.
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THE 91ST DAY

58 min., b&w, 1964

When Loren Benson, a high school teacher, becomes mentally ill with a

paranoid psychosis, he is sent to a State hospital. After ninety days of inten-

sive treatment (the maximum allowed by the State), he fails to respond
and is placed on a back ward. Meanwhile, Maggie, his wife has been work-

ing to support herself and their two children while Loren is away.

Although the outlook is discouraging, she refuses to accept continued

separation from her husband and angrily asks why society turns its back

on the mentally ill by denying them adequate treatment. This absorbing

and disturbing
- - film shows the major defects of some State hospital

systems: legal hearings before commitment, isolation of hospitals from

communities, locked wards, and personnel shortages.

Audiences: The general public to inform them about current deficien-

cies in treatment of the mentally ill and to stimulate communities to pro-

vide more local services. Despite the film's length, it should be followed

by a discussion. In any case, a resource person, preferably one trained in a

mental health profession and familiar with treatment methods and com-

mitment procedures, should be present to handle/questions relating to local

available psychiatric services.

Produced by: Smith Kline & French Laboratories.

Distributed by: Smith Kline & French Laboratories.

NONE FOR THE ROAD

15 min., b&w, 1957

The problem of "drinking and driving" is introduced by a scientist doing
research in applied physiology. The film then moves to a party of teen-

agers that includes a non-drinker, a moderate drinker, and a heavy drinker.

Discussing the relative safety of riding in a car driven by one or the other

of the boys who have had drinks, the teenagers reveal their attitudes and
beliefs on the subject. In the laboratory once more, test rats are given
amounts of alcohol proportionate to those the two boys have imbibed.

The animals are then placed in a situation demanding balance and coordi-

nation. Their performance in contrast to that of the rat which has not

been given alcohol demonstrates clearly the effects of alcohol on the

organism. Translating the animals' behavior into human reactions, the

film shows how each of the boys would behave in a driving situation which

requires quick perception and coordinated response. A dramatic denoue-

ment to the teenage party provides clear answers to the two questions with

which the film closes: "With the odds so heavily against you, can you
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afford to drive when drinking? Can you afford to ride with someone who
has?"

Audiences: High school and college students, community youth groups
-

in alcohol education and social studies classes, driver training programs,
and "safe driving" campaigns.

Produced by: Young America Films with Yale Center for Alcohol Studies.

Distributed by: McGraw-Hill. Purchase: $95.

OBSESSIVE-COMPULSIVE NEUROSIS

28 min., b&w, 1963

Like children who go through phases of stepping on every crack, the

neurotic adult has his own reasons for performing ritual acts (such as

excessive hand-washing ). He "must" do it because he thinks that "some-

thing terrible" will happen to him if he does not. The middle-aged man
in this film, an actual patient, was unable to keep a job for five years

-

in spite of his high intelligence and good education - - because of his

obsessive-compulsive behavior. His feelings about his symptoms, especially

the sense of impending doom, and his progress in therapy, are well

depicted. Few technical terms are used, and are fully explained when they

are used.

Audiences: Adults in mental health education programs conducted

under the auspices of mental health associations, mental hospitals, or com-

munity agencies. Students of psychology, nursing, medicine, and social

work.

Produced by: Robert Anderson Associates.

Distributed by: Film Library, National Association for Mental Health.

Purchase: $150. Rental: $8.50.

THE OLD ONES

29 min., b&w, 1964

"We have it good," say the elderly Danes, and in this film, they tell why
they think so. Since 1891, Denmark has tried many different approaches
to providing for the aged: free medical and hospital care, rent subsidies,

home medical care and food service, old peoples' "estates" and free recre-

ation. In the film, which illustrates all of these services, the old Danes

themselves discuss the merits and deficiencies of the various geriatric health

and welfare measures. The negative aspects, including the fact that too

much coddling tends to make them dependent, are not neglected; a well-

balanced, thoughtful, and thought-provoking film.
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Audiences: Adults to stimulate interest in community programs for the

aging. Students of psychology, sociology, medicine, nursing, social work,

and the ministry.

Produced by: Stewart Wilensky for the Fulbright Research Grant Project.

Distributed by: Center for Mass Communication. Purchase: $125.

ONE AND TWO AND THREE

15 min., color, 1963

A film for mentally retarded children, designed to teach them counting
skills and number concepts. Two charming children and an assortment of

animals demonstrate that two is more than one, and so on. This film may
also be used to give instruction about farm life and animals, and to

amplify vocabulary. The pace is slow, with ample repetition, so that even

severely retarded children may learn from it.

Audiences: Mentally retarded children.

Produced by: Wexler Film Productions.

Distributed by: Henk Newenhouse. Purchase: $150.

111TH STREET

32 min., b&w, 1965

To the slums of New York's upper East Side comes a young man looking

for members of a local teenage gang, the Angels. He is a "detached group
worker" or "street club worker" for the New York City Youth Board,
and his job is to help the boys and to stop their delinquent behavior. When
his repeated overtures are met with hostility, he is ready to give up, but

his supervisor encourages him to stay on the job. Through aggressive

tactics, such as taking the gang on a fishing trip, he is able to establish

some contact, but the boys are still highly suspicious. The social worker

recognizes that he must take the place of the gang's own leader and makes

an overt bid for power against this boy. Although the boys restrain their

leader when he pulls a knife on the social worker, they do not go any
further and indicate that they do not want a change of leadership. Finally,

however, the worker's steadfastness pays off for one of the gang asks his

help in a brush with the law. As the film ends, the group worker acknowl-

edges that he still has a long way to go with the gang, but feels that he has

at least made a start. Although this is a "semi-documentary", which means
that the action was staged before the cameras, the gang members and the

social worker are real and the film has an authentic look about it. The
treatment is honest; it neither glosses over a tough job nor gives false hope
about positive results from this kind of social work.
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Audiences: Adult and adolescent study groups on delinquency. May be

used as a training film with youth counselors, group workers, and students

of social work, sociology, and psychology. It may also be shown to the

general public to interest them in antipoverty and youth development

programs.

Produced by: Students of the University of California, Los Angeles.

Distributed by: Brandon Films. Purchase: $150. Rental: $15.

THE OPEN HOSPITAL

29 min., b&w, 1961

Demonstrates the changes that took place in one large mental hospital

(St. Lawrence State Hospital, New York) when the doors were unlocked.

Makes the point that the open hospital helps to restore dignity and pride
to the mental patient and is an effective adjunct to therapy. Even the

statistics are interesting: the hospital's total census has dropped noticeably
in spite of an increase in voluntary admissions from 26 percent to 60

per cent; fewer tranquilizing drugs and restraint measures are needed for

disturbed patients. The sequences showing the patients' responses to the

opening of the doors are especially moving.

Audiences: Adults and high school and college students to take them
inside a well-run, progressive State hospital, to counteract fears about

mental patients, and to explain the nature of therapy.

Produced by: National Educational Television.

Distributed by: NET Film Service, Indiana University. Purchase: $125.

Rental: $5.25.

PALMOUR STREET

23 min., b&w, 1950

A study of family life in a small southern town, presenting the simple

happenings and problems of daily life. Age has not diminished the warm
"human touch" with which this film shows the influences, negative and

positive, which parents have upon their children. Especially good for

illustrating how children develop self-confidence and trust, or learn fear

and hate.

Audiences: Primarily parents and teachers, but may also be used with

students of child development.

Produced by: Southern Educational Film Production Service for Georgia

State Department of Public Health.

Distributed by: Center for Mass Communication, Columbia University

Press. Purchase: $130.
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THE PARANOID-SCHIZOPHRENIC

28 min., b&w, 1963

The most common variety of schizophrenia is characterized by delusions

of persecution. The patient in this film believed that everyone was part

of a vast organization whose sole objective was to destroy him. During

his treatment, he regarded the hospital staff and the other patients as

part of this group of persecutors. Gradually, he begins to get some

insight into his condition and eventually, he returns to his former job

a highly responsible one with a large company. This is useful teaching

material since the film consists entirely of highly informative interviews

between the man, an actual patient, and his psychiatrist. The film was

made before, during, and after his therapy, and the changes in his

attitude and manner are clearly shown.

Audiences: Adults when there is a qualified discussion leader who

could answer questions about symptoms and treatment of mental illness.

Students of medicine, nursing, social work, and psychology in class-

room settings.

Produced by: Robert Anderson Associates.

Distributed by: Film Library, National Association for Mental Health.

Purchase: $150. Rental: $8.50.

A PATHOLOGICAL ANXIETY

30 min., b&w, 1961

To illustrate the nature of the psychoneuroses, this film presents the case

of an office worker whose emotional disorder went unnoticed for a long

time until one day he found himself unable to leave the house to go to work.

For three years, feelings of terror and panic prevented him from leading a

normal life. As we watch this man (an actual patient, not an actor) in a

series of interview with his psychiatrist, we hear him describe his attempts

to "bottle up" his feelings of rage because he fears he might give in to

"sudden impulses" to lash out at other people. Commenting on this case,

another psychiatrist points out that the patient has withdrawn, on a

symbolic level, to an infantile state because he could not handle his feel-

ings of hostility. Healthy people learn how to control the urge to rage

an urge that is basic in everyone but is curbed by society's taboos. In this

patient, his fear of losing control was a distortion, and his effort to sup-

press his hostile feelings resulted in an almost complete withdrawal from

life.

Audiences: Adults and students of medicine, nursing, social work, and

psychology.
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Produced by: Robert Anderson Associates.

Distributed by: Film Library, National Association for Mental Health.

Purchase: $150. Rental: $8.50.

PEOPLE WHO CARE

25 min., color, 1965

A patient's progress in a mental hospital provides the dramatic framework

for portraits of seven mental health occupations. The story begins with

Mrs. Pat Dobson's admission to the hospital, but the plot soon becomes

subordinate to the characters as we meet the various persons who care for

her during her hospitalization. They are: the psychiatric aide, the

psychiatric nurse, the occupational therapist, the clinical psychologist, the

recreation specialist, the psychiatrist, and the psychiatric social worker.

Each is unobtrusively and naturally introduced at appropriate stages in

the course of the patient's treatment, and each of these seven professional

persons is shown working with the patient and with each other toward a

common goal
-- the restoration of Mrs. Dobson to her family and com-

munity. Moreover, each occupation is illustrated with more than adequate

explanation of what the person actually does to help the patient. The film

also demonstrates the kind of care and treatment provided by a first-rate

mental health facility. Designed to stimulate young people's interest in

mental health careers, "People Who Care" has been tested with groups

of teenagers and adults and has been found useful in promoting lively

discussions.

Audiences: Primarily young people. "People Who Care" will be useful to

school vocational counselors, teachers of social studies, health, and home

economics, and to group workers in youth-serving agencies. In discussion

periods following the film, there should be opportunity to amplify educa-

tional qualifications and to give additional information about these mental

health careers. There should also be an opportunity for the members of

the group to examine their own attitudes toward the mentally ill. A dis-

cussion guide has been prepared to help discussion leaders handle various

questions that might come up in such sessions. This film would also be

useful to nursing instructors in mental hospitals as a general orientation

film for new psychiatric aides and other employees. Public information

officers in State hospitals will find this film helpful in interpreting the

program of a modem psychiatric service.

Produced by: Potomac Films for the National Association for Mental

Health under a grant from the National Institute of Mental Health.

Distributor: Film Library, National Association for Mental Health. Pur-

chase: $135. Rental: $8.50.
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PKU PREVENTABLE MENTAL RETARDATION

15 min., color, 1961

Describes PKU (Phenylketonuria) as a liver enzyme deficiency which

eventually causes mental retardation. By means of a simple chemical test,

it can now be detected within six weeks after birth; through diet therapy,

it can be treated successfully. Since good treatment results depend upon

early diagnosis, medical authorities are now attempting to screen all

infants in clinics and hospitals. This brief, but highly informative film

is made up chiefly of clinical tests in which the audience sees the success

of early treatment and the tragic results when PKU is too long

undetected. The explanations of the disease, its detection, and therapy,

are clear and would be understandable to lay audiences.

Audiences: Primarily parents to encourage them to have their children

tested. It could also be used with physicians, nurses, and medical social

workers in public health settings and with nursing students.

Produced by: Carl Ross in collaboration with Richard Koch, M.D.,

University of Southern California School of Medicine, and Los Angeles

Children's Hospital.

Distributed by: International Film Bureau. Purchase: $165.

A PLACE TO LIVE

24 min., b&w, 1955

Opens with a dramatic enactment of the conflicts and tensions created in

a young family's home in which the wife's aging father needs special care

and attention that interferes with the young couple's life. They visit a

family counseling service where, through talking out their feelings, they

approach their problem in a more rational manner. They also discuss

possible solutions, one of which is an old-age home. The action switches

to an old-age home which is actually a composite of three outstanding

homes for older people in the United States. The home helps weave new
threads of belonging and usefulness into the fabric of older persons' lives.

While aging bodies are taken care of, new talents and interests are

stimulated and developed. That there are too few homes of this calibre

adds impetus to the film's direct plea for more community responsibility

towards older citizens. In pointing to the lack of proper planning for

older people today, the film meaningfully inserts the question: "How can

we prepare for old age while still young?"

Audiences: Young and middle-aged adults to make them aware of the

emotional and social needs of aging parents, and to stimulate community
action for better old-age homes.
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Produced by: Dynamic Films for the National Council on Aging.

Distributed by: Dynamic Films. Purchase $190. (25% discount to non-

profit organizations).

PLAN AHEAD FOR MENTAL HEALTH

16 min., color, all animation, 1965

Although this film is in the form of an animated cartoon, its basic message

is a serious one "it takes people to help people." It begins with brief

sketches of some people who need help: an adolescent girl runaway, a

delinquent, an alcoholic, a depressed housewife, a senile "eccentric", and

others who represent conditions of mental illness and emotional disorder.

Then the film outlines what the community can do, the first step being

to help people recognize mental illness and to get early treatment for those

suffering from it. For those in the audience who may not know where

to get help, the film provides a quick but adequate rundown of the

usual psychiatric and casework services. Recognizing that not every com-

munity is likely to have such services, the film then describes the functions

of the comprehensive community mental health center, advancing the

center idea as something that citizens, guided by the state mental health

authority, could work together to provide.

Although the main points in this film are somewhat general in nature, this

is no serious deterrent since anyone who uses the film to interpret com-

munity psychiatry will probably relate the film's points to the specific

community in which the film is being shown. Because "Plan Ahead For

Mental Health" is actually a sort of animated pamphlet, its tone is

reasonable rather than emotional. Its drawings are attractive and imagina-

tive and help to convey a considerable amount of information about the

concept of the comprehensive community mental health center.

Audiences: Members of the general public convened by mental health

planning groups for the purpose of stimulating the establishment of com-

munity mental health services.

Produced by: Communications Division, Nebraska Psychiatric Institute.

Distributed by: Nebraska Psychiatric Institute. Purchase: $75. Rental:

$3.00.

PLAY AND PERSONALITY

44 min., b&w, 1962

A film record, made over a 10-month period, of a group of preschool

children at play in a nursery school. But this is no ordinary nursery school:
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it is in a mental hospital. The mothers of these children are receiving

psychotherapy for severe neurotic problems, and their children are living

with them at the hospital. For most of the day, the children are with their

mothers but they come to the nursery for play while their mothers are

receiving treatment. The mothers, however, are not shown in the film

which concentrates entirely on the children's play and its meaning. It is

interesting to observe how the children's play reveals anxieties about

themselves and their parents. Two boys, one two years old and the other

four, are singled out for special attention. Each boy's behavior undergoes

subtle changes as his mother improves. The film is basically a record of

these particular children's experiences, and draws no conclusions from

the material shown, although it does make some suggestions about the

meaning of children's play.

Audiences: Pediatric physicians and nurses, professional staffs of mental

hospitals and clinics (especially those with children's units), and students

of medicine, nursing, social work, and psychology.

Produced by: Gassel Hospital, Surrey, England.

Distributed by: Film Library, New York University. Purchase: $165.

Rental: $10.

POINT OF RETURN

24 min., b&w, 1965

Firmly taking the stand that it is each man's obligation to prevent his

brother from committing suicide, this film points out the need for more

suicide prevention programs. Suicide can be reduced only through
increased understanding of the problem and appreciation of its serious-

ness. A case history is acted out so that the audience can witness every

significant happening to a person during a day which ends in his suicide

attempt. Later, these events are discussed by a panel of psychiatric

authorities who point out, with the help of flashbacks, moments in the

story when the suicide-minded person was actually crying out for help.

The changes in behavior some obvious, some subtle are shown to

reveal a pattern frequently encountered in suicide attempts.

Audiences: General adult --to stimulate public thinking and discussion

about the problem of suicide and about possible measures and services

for prevention.

Produced by: Oklahoma State Department of Health.

Distributed by: International Film Bureau. Purchase: $135. Rental: $7.50.
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PORTRAIT OF A DISADVANTAGED CHILD: TOMMY KNIGHT

16 min., b&w, 1965

NfT

PORTRAIT OF THE INNER CITY

17 min., b&w, 1965

PORTRAIT OF THE INNER CITY SCHOOL:
A PLACE TO LEARN

19 min., b&w, 1965

Three films about the disadvantaged child, Honest, uncompromising
documentaries about life in the slums, focusing on children's problems.

Positive as well as negative influences are shown, and successful as well

as ineffective techniques for teaching the culturally deprived child are

demonstrated. Convincingly conveys the feeling of what it is like to grow

up in a slum.

Audiences: Project Head Start and VISTA workers and volunteers, school

teachers, church workers, caseworkers, public health nurses, and students

to bridge the gap between socio-economic levels and to help "care

givers" understand the special environmental and emotional problems of

the poor.

Produced by: Vision Associates.

Distributed by: McGraw-Hill. Purchase: $330 for series of three films or

$125 each.

PREFACE TO A LIFE

29 min., b&w, 1950

Illustrates the effect of three different types of parental influence on a

growing boy. When each parent tries to force him to grow up according

to the parent's "dreams" for him, the boy turns out to be a restless, dis-

satisfied person. But when his parents help him to develop according to

his own capabilities not expecting too much of him and not keeping

him too dependent, the boy grows up into a man capable of living a

satisfying, productive life.

Audiences: Parents and students of child development
- - to show the

importance of parental attitudes on the emotional growth of the child.

Produced by: Sun Dial Films, for the National Institute of Mental Health.

Distributed by: DuArt Films. Purchase $41.27.
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THE PROUD YEARS

28 min., b&w, 1956

The basic message of this film is that many of the former bugaboos of old

age strokes, broken hips and other disabilities associated with advanc-

ing years can be relieved by prompt medical treatment followed by

physical and occupational therapy. But rehabilitation must be started

promptly, before physical and mental deterioration make headway. The

film records the experiences of two old ladies one receiving prompt
rehabilitative treatment for a broken hip, and making a good return to

active life, the other becoming a helpless invalid after a stroke because

treatment was neglected. When the latter finally undertakes rehabilitation,

she has a much harder road to travel before she achieves a degree of

physical independence and a renewed interest in life. A sensitive, emo-

tionally warm film that, despite its age, is still useful to demonstrate the

importance of physical and emotional rehabilitation services for older

people to prevent institutionalization.

Audiences: Older adults (and their children) to make use of community
rehabilitation services when necessary and when available, or to stimulate

the community to provide such services if they .are not available.

Produced by: George G. Stoney for Ghas. Pfizer & Go.

Distributed by: Center for Mass Communication. Purchase $125.

PSYCHIATRIC NURSING:
THE NURSE-PATIENT RELATIONSHIP*

34 min., b&w, 1958

This film traces a developing relationship between a psychiatric nurse and

one of the many patients in her care. The setting is a typical State mental

hospital, and the film covers the feelings of frustration as well as the

achievements of nurses in such situations. Many of the basic techniques
in psychiatric nursing are reviewed. The film's chief purpose is to empha-
size the importance of a therapeutic nurse-patient relationship in the care

and treatment of hospitalized mental patients.

Audiences: Although intended primarily for showing to graduate nurses

with some experience in psychiatric nursing, this film could also be used

as a teaching aid at all levels of the nursing profession and may even be

used to recruit nurses to the field of psychiatric nursing. It may also be

of interest to resident physicians in psychiatry. When shown to first-year

students in nursing school, however, a discussion period following the film

is especially recommended. A discussion guide is available. This film would

not be suitable for showing to the general public.
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Produced by: Mental Health Education Unit, Smith Kline & French

Laboratories.

Distributed by: Smith Kline & French Laboratories (free loan to medical

groups).

PSYCHIATRIC SERVICES IN GENERAL HOSPITALS

25 min., color, 1965

A 300-bed community hospital with a psychiatric unit is the "hero" of this

film which was made to illustrate the ways in which a general hospital

benefits from the establishment of psychiatric services within its walls. In

a sense, the film is actually a dramatized manual since it provides a basic

blueprint for staffing, for setting up physical facilities, and for developing

relationships within the hospital and between the hospital and the com-

munity. Case histories of some interesting patients provide examples show-

ing the other side of the coin: how certain psychiatric patients may
benefit from the many facilities available in the familiar general hospital

that is located right in the community.

Audiences: Hospital trustees, administrators, medical staffs, nurses, and

key hospital personnel. The film could also be used with community
leaders and others who may be responsible for planning mental health

services.

Produced by: American Hospital Association.

Distributed by: American Hospital Association. Purchase: $150. Rental:

$6.

PSYCHOLOGICAL DIFFERENCES BETWEEN THE SEXES

15 min., b&w and color, 1965

Dramatizations of the ways in which a young girl and boy, Jane and

Jim, react to similar situations, demonstrating some typical psychological

differences. Projecting into the future, we are shown Jane and Jim as a

married couple, when these differences cause misunderstandings that

might have been avoided if they had had a better understanding of each

other's psychological differences. (Part of a series of three films: "Mar-

riage and Family Living Series", Study Guide available.)

Audiences: High school and college classes or discussion groups. Young

people's discussion groups convened by community centers, family counsel-

ing services, churches, or other auspices, when a qualified leader is present.

Produced by: McGraw-Hill Text Films.

Distributed by: McGraw-Hill. Purchase: $80 (b&w), $160 (color).
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A PSYCHOPATH

29 min., b&w, 1961

The presentation of a case in which a highly intelligent young man com-

mitted a burglary and then bragged about it so that capture was inevitable.

In a series of informative interviews with the man, a psychiatrist presents

the "whys" of psychopathic behavior: psychopaths are basically irrespon-

sible people who in childhood did not have the opportunity to establish

meaningful relations with others.

Audiences: General adult public --to inform them about this condition

and to stimulate community campaigns for closer cooperation between

psychiatric services and civil authorities in cases where crimes are com-

mitted by mentally disturbed persons.

Produced by: Robert Anderson Associates.

Distributed by: National Association for Mental Health Film Library.

Purchase: $150. Rental: $8.50

PSYCHOSOMATIC CONDITIONS: OBESrfY

28 min., b&w, 1963

A 13-year-old girl with a problem of overweight is interviewed before,

during, and after treatment by a psychiatrist. She is fat because eating

helps to relieve her feeling of frustration over the lack of communication

between herself and her mother. Yet she is unwittingly compounding her

misery since overeating makes her overweight, thus causing embarrass-

ment and leading to estrangement from school friends as well as family.

In this case, the girl's parents also receive treatment. After several months,

the family is brought to an awareness of the relationship between the girl's

unmet emotional needs and her overeating. They also learn to com-

municate more effectively with each other. The girl is an actual patient.

Although she knew she was being photographed, the interviews in the

film (largely informative, not therapeutic) were not rehearsed.

Audiences: General adult and students to spark discussion of the effect

of emotions on body function and health, and to interpret the function

of a supportive kind of psychotherapy. Parents to stimulate discussion

on parent-adolescent relationships and how they affect young people's

behavior.

Produced by: Robert Anderson Associates.

Distributed by: Film Library, National Association for Mental Health.

Purchase: $150. Rental: $8.50.
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THE QUIET ONE

60 min., b&w, 1949

Documentary about an unloved 10-year-old Negro boy who drifts into

delinquency and is sent away to Wiltwyck School for Delinquent Boys.

From the psychiatrist and counselors there, he receives the first affection

and understanding he ever had in his life and, at the film's end, the boy
is headed toward a more hopeful future. One of the classic film docu-

mentaries, "The Quiet One" is also an extremely moving and effective

film, containing rich teaching material on such subjects as: emotional

origins of juvenile delinquency, importance of parental attitudes on chil-

dren's behavior, and nature of casework.

Audiences: General adult, students of child development, psychology,

sociology and social work.

Produced by: Film Documents, Inc.

Distributed by: Joseph Burstyn, Inc. May be rented from Contemporary
Films at $25 per day.

REINFORCEMENT THERAPY

45 min., b&w, 1966

An absorbing film record of some exciting and challenging research on

behavior modification through reward reinforcement learning, or operant

conditioning. The basic premise of this learning theory is that human

beings tend to behave in ways that result in rewards, as well as in ways
that avoid punishment or pain. In three experiments with emotionally

disturbed children and adults, and with the mentally retarded, it is

demonstrated that the patient's environment can be so structured that he

is directed toward socially acceptable behavior. In the first sequence, four

autistic children are shown responding positively to intensive behavior

therapy. Because social approval has no meaning for these children, food

is used as a "positive reinforcer" for good behavior. The second sequence
shows a program for teaching retarded children to read, write, and do

arithmetic, by using reinforcement techniques. The implication is that the

reward principle might also be applied to self-care, motor-skill behavior,

or rehabilitation. Finally, we are shown how a group of chronic schizo-

phrenic adults, all considered treatment failures, responded favorably to

reinforcement therapy. They received tokens for acceptable behavior and

were allowed to exchange the tokens for special privileges and snacks.

Each episode is interesting in its own right, and each adds an extra dimen-

sion to the basic technique.

Audiences: Primarily clinical staffs of hospitals, clinics and training schools,

especially those where motivation or behavior therapy programs are being
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considered or are under way. Also medical students, psychiatric nursing

students, and psychology students. Not recommended for the general

public.

Produced by: Robert Aller Productions for Smith Kline & French Labo-

ratories.

Distributed by: Smith Kline & French Laboratories (free loan to profes-

sional groups).

REPORT ON DOWN'S SYNDROME (MONGOLISM)

21 min., color, 1964

A clinical report on mongoloid children, beginning with an outline of

general characteristics of this condition and treatment methods, and then

presenting the latest findings in the area of genetics. A chromosome count

is shown in animation and provides much interesting information about

the causes of mongolism. Also remarkable is a compilation of some home
movies showing two mongoloid children over a six-year period effec-

tively illustrating the advantages of family life for the mongoloid child.

The film also includes information about guidance and help offered by
the various disciplines.

Audiences: Professionals with a special interest in this condition: staffs

of institutions, services, and community agencies for the mentally retarded,

also public health and welfare agencies. A valuable film for students of

medicine, nursing, psychology, social work.

Produced by: Richard Koch, M.D., for Carl J. Ross.

Distributed by: International Film Bureau. Purchase $195.

ROOTS OF HAPPINESS

25 min., b&w, 1953

A beautiful film about family life, stressing the role of the father. Filmed

in rural Puerto Rico, it contrasts two families one providing love and

security for the children, the other showing the results of discord and

hostility. The film makes clear that children can gain emotional strength

from a family environment in which there is mutual respect and where

each person has dignity and an opportunity to be himself. Contains much
material for discussion. English or Spanish narration available.

Audiences: Adults and high school or college students in discussion groups
on family living.

Produced by: Sun Dial Films for the Mental Health Film Board.

Distributed by: International Film Bureau. Purchase: $115.
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THE SCAR BENEATH

32 min., b&w, 1965

This absorbing film does an excellent job of explaining why some people

commit crimes. A boy with a scar on his face has trouble keeping his

temper when others call attention to his disfigurement. Drifting from

job to job, his only solace is a flashy sports car. Threatened with the loss

of the car because he cannot keep up the payments, he robs a bank but

botches the job and is quickly imprisoned. The patient work of the prison's

vocational rehabilitation counselor and the skill of a plastic surgeon help

to start the lad toward a new life, but group therapy sessions and case-

work are needed to remove the scar on his personality. Though the story

seems somewhat too pat for a half-hour film, the actors manage to make it

convincing.

Audiences: Community groups
--

especially potential employers of con-

victed criminals on probation. May also be used with groups interested

in juvenile delinquency programs to illustrate how persons trained in

behavioral sciences are being used to rehabilitate law offenders.

Produced by: Vocational Rehabilitation Administration.

Distributed by: Communicable Disease Center, Audiovisual Facility, U.S.

Public Health Service. (Free Loan).

SCHIZOPHRENIA - - THE SHATTERED MIRROR

55 min., b&w, 1966

A documentary film which examines in depth the most common mental

illness schizophrenia. Shows how the perceptual and thought patterns

of the schizophrenic differ from those of normal individuals. Explores

some current theories as to the cause of the disease, such as physical,

psychological, and environmental factors. These are fully illustrated with

interesting and highly informative sequences of research projects, notably

in biochemistry, group therapy, and hypnosis. Among those shown inter-

preting the research studies are Dr. Lyman Wynne and Dr. James

Stabenau (NIMH) ;
Dr. Humphrey Osmond, chief of the Neuro-

psychiatric Research Institute of New Jersey; Dr. Robert Heath, of the

Tulane Medical School; Dr. Abram Hofer, director of psychiatric research

for Saskatchewan, Canada; and Dr. Lawrence Kubie, psychiatric con-

sultant to the Sheppard and Enoch Pratt Hospital, Towson, Md. In its

parts and as a whole, this film has been so thoughtfully designed, organized,

and executed that it would make excellent teaching material in a variety

of situations. When this film is shown to the lay public, a qualified
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resource person should be present to handle questions and to supply

additional information about the diagnosis and treatment of schizophrenia.

Audiences: Adults general public, mental health associations, women's

clubs and community groups. Students medicine, nursing, social work,

psychology.

Produced by: Harold Mayer for National Educational Television.

Distributed by: NET Film Service, Indiana University.

SEARCH FOR THE LOST SELF

50 min., b&w, 1966

Can special education in a day school help the severely emotionally dis-

turbed child? Carl Fenichel, Ed.D., founded the League School, Brooklyn,

New York, to test his belief that it could, and this absorbing documentary

presents convincing arguments to support, his theory. The teachers, persons

of apparently boundless patience and imagination, try first to give self-

awareness to the autistic children. They try to organize each child's world

to help him through the problems of daily Hying. For each child, the

teacher must gauge exactly how much discipline and how many new

experiences he can take. This outstanding film gives a vivid impression

of what mentally ill children are really like, and how good teaching and

good therapy help them.

Audiences: Adults to interpret the nature of childhood mental illness

and to explain one particular kind of educational therapy. May also be

used with college students, nurses, special education teachers, and staffs

of mental health services for children.

Produced by: Murray Lerner for National Educational Television.

Distributed by: M-L-F Productions.

SELLING ONE GUY NAMED LARRY

17 min., b&w, 1966

There are now two million gainfully employed mentally retarded persons,
but this film makes the point that there are also a million more who need

jobs. We see some of the two million at work and in most of these scenes

it is difficult to distinguish them from their normal co-workers. There are

convincing statements by employers who give specific reasons why they
think it is good business to hire the mentally retarded. There are also

scenes showing the careful training that is necessary before the mentally
retarded person can be placed in a job. To guard against over-optimism
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the film points out that not all who start training make the grade but those

who complete training usually make fine employees. The film is concise,

hard-hitting, dramatic, and presents a good image of the mentally retarded

person.

Audiences: Primarily potential employers of the retarded, although the

film could also be shown to parent groups, school boards, educators, and

guidance counselors (to stimulate interest in providing more specialized

training for the retarded). A Discussion Guide is available.

Produced by: National Association for Retarded Children.

Distributed by: May be rented from branches of Association Films. May
be purchased, at $35, from the National Association for Retarded Children.

SHYNESS

23 min., b&w, 1953

A sensitive study of shyness in children -- its causes, dangers, and what

parents and teachers can do to help shy children. After showing the

lonely existence of a typically shy adult, the film turns to a study of three

friendless children: Anna, wistfully wanting comradeship; Jimmy, whose

excessive timidity is really a symptom of deep emotional disturbance;

Robert, aloof, but happily independent. A psychiatrist from the Child

Guidance Clinic studies their conditions and learns that confidence-

destroying demands of their parents predisposed these children to shyness.

Together, teacher, psychiatrist and parents guide the children toward

better social adjustments.

Audiences: Parents, teachers, students of child development.

Produced by: National Film Board of Canada.

Distributed by: McGraw-Hill. Purchase: $125.

THE STEPS OF AGE

25 min., b&w, 1950

Describes a 62-year-old widow's emotional unpreparedness for the changes

that come with old age, and points out that, when older people live with

their children, understanding on both sides is required. One of the

earliest and one of the gloomiest, but certainly one of the most beautiful

and effective films on how it feels to grow old. It would be useful in

educational programs designed to help prevent needless hospitalization

or institutionalization of older people.
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Audiences: Adults --to stimulate the community's interest in initiating

or supporting recreational and day care programs for the aging population.

With older adults to recruit them for senior citizen clubs.

Produced by: Film Documents for the Mental Health Film Board.

Distributed by: International Film Bureau. Purchase: $115.

A STUDY IN MATERNAL ATTITUDES*

28 min.,, b&w, 1960

A documentary based on a project to make the study and treatment of

the emotional life of children and their mothers an integral part of

pediatrics and the health supervision of young children. The film tries

to convey an experience comparable to that obtained by attending one of

the project's demonstration clinics. Thus the viewer not only witnesses

portions of real clinic sessions but also gets a chance to sit with the

trainees and listen to some of the teaching points being made by the

project director. The cases are real, giving the film a conviction of validity

unobtainable by dramatic re-enactment. Seven mothers of infants reveal,

under the skillful questioning of the interviewers, a fascinating range

of personalities as they talk about their problems and their ways of

handling them.

Audiences: Primarily physicians and nurses who work in pediatric settings,

but the film would also be of interest to all general practitioners, as well

as students in medicine, nursing, and social work.

Produced by: New York Fund for Children.

Distributed by: Film Library, New York University. Purchase: $125.

Rental: $15.

SUPERFLUOUS PEOPLE

54 min., b&w, 1963

This absorbing film might also have been titled, "The Invisible People,"

for it concerns some city dwellers whom many people never see

neglected children in city hospitals, adolescent school dropouts, minority

groups, the poor, the unemployed, elderly people in lonely hall bedrooms,
as well as derelicts. These are the recipients of municipal welfare whom
many people tend to put out of sight and out of mind. This film says,

"Look, these are your neighbors!" and raises disturbing questions about

responsibility. Much of the film consists of on-the-spot interviews with

the people mentioned above, interspersed with comments by psychiatrists,

social workers, welfare officials, and others, who discuss possible causes of
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some of these social problems, and review some possible solutions. Domi-

nant in their considerations is the theme of the effect of environment on

the mental health of people.

Audiences: General adult public and high school and college students (in

social studies courses or in discussion groups on current social problems).
A study guide is available.

Produced by: CBS-TV Public Affairs Department.

Distributed by: McGraw-Hill. Purchase: $250.

THE TEENS

27 min., b&w or color, 1957

Presenting three representative members of that volatile and much-dis-

cussed group the teenagers. In the setting of everyday life in an urban

middle-income family, we meet Joan (15), her brothers, Barry (14) and

Timmy (13) together with their parents and friends. Basic similarities

in the attitudes and actions of this age-group are offset by individual

differences reflected in their developing personalities. Joan at fifteen is

well on the way to maturity although still looking to her mother for

emotional support. Like most girls her age, she has become aware of boys

as "the other sex" in addition to their essential role in social life outside

of school and as a bolster to her standing among her friends. Barry, next

in age to Joan, thrives on activity, preferably sports, while Timmy, still

needs a certain amount of solitude and finds it in hobbies. Their parents

share the rebuffs and rewards in helping their sons and daughter grow
toward maturity. A warm, sensitive picture of family life with touches

of humor.

Audiences: Parents, teachers, youth group workers, and students of child

development to provide a basis for discussion of the developmental

stages found in early adolescence: emotional, social, and intellectual, and

the individual differences in rate of growth in those areas.

Produced by: Crawley Films for the National Film Board of Canada. One

of the Ages and Stages Series.

Distributed by: McGraw-Hill. Purchase price: $155 (b&w), $270 (color).

TERRIBLE TWOS AND TRUSTING THREES

20 min., b&w and color, 1950

In a nursery school play yard, we watch the ceaseless, apparently aimless,

activity of some typical two-year-olds. In a home setting, we see how
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mothers cope with insatiable curiosity, inability to share with others, and

tantrums. A year later, the same children are shown beginning to play

in an organized and more skillful way. This film contains rich teaching

material and will be reassuring for parents.

Audiences: Parents, students of child development.

Produced by: Crawley Films for National Film Board of Canada.

Distributed by: McGraw-Hill. Purchase: $130 (b&w), $190 (color).

THIS YEAR, NEXT YEAR, SOMETIME . . .

22 min., b&w, 1961

The work of Dr. Joshua Bierer in extending the day hospital concept to

the treatment of children with severe emotional disturbances is shown in

this English film. Treating psychotic children in a day care center, which

is not unlike a nursery school for normal children, permits more theraputic

treatment of the total family. Therapists' objectives are to make the chil-

dren accept their own needs (toilet, feeding, etc.) ;
to accept and react

to reality objects; to accept and react to the^therapist's love and affec-

tion; and finally, to accept and react to the love and affection of other

children. Excellent presentation of behavior patterns and expressions char-

acteristics of grossly disturbed children.

Audiences: Primarily students of child psychiatry, medicine, nursing

psychology, and social work. Administrators and staffs of mental health

facilities would be interested in seeing the possibilities inherent in this kind

of service. It could also be shown to the general public under certain

circumstances (e.g., a mental health association or other group that was

trying to stimulate community interest in providing treatment facilities

for emotionally disturbed children). When shown to the general public,

however, a discussion leader who is well-grounded in child psychiatry

should be present to handle questions.

Produced by: Richard Taylor.

Distributed by: Film Library, New York University. Purchase: $100.

Rental: $6.00.

THE TIME OF GROWING

29 min., b&w, 1965

Depicts the activities and behavior of a group of second-grade school

children with their teacher, accompanied by comments of an educator

calling attention to the ways in which children reveal their thoughts and
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feelings. There are also parent-teacher conversations to show the home's

influence on the child in school. (This is a shorter version of "If These

Were Your Children", released in 1962.)

Audiences: Women's groups, parent-teacher associations, and others con-

cerned with children's growth and development. Also useful for teachers

in training.

Produced by: Harbridge House of Boston.

Distributed by: Metropolitan Life Insurance Co. (Free loan).

TO SLEEP .... PERCHANCE TO DREAM

28 min., b&w, 1966.

A film record of some current research in sleep and dreams at the U.C.L.A.

Sleep Laboratory where scientists are seeking answers to questions about

brain activity, and about the chemistry and timing mechanisms of the

body and how they influence the development of the human personality.

Volunteers are shown being "decorated" with electrodes attached to the

electroencephalograph which records brain activity and eye movements

during sleep. Rapid eye movements (REMs) mean that the subject is

dreaming and research seems to indicate that REM sleep is the most

beneficial kind of sleep. Moreover, dreaming seems to fill a basic psycho-

logical need, for subjects who were persistently awakened just before

they started to dream, and who were not permitted to dream at all,

showed signs of emotional disturbance after several weeks. This film

provides an absorbing and instructive glimpse into the world of the

research scientist, showing some of the machines and devices he uses,

some, of the special problems of the nighttime researcher, and the lab

atmosphere.

Audiences: Adults in a series of meetings on film programs in general

mental health education, to stimulate interest in and support for mental

health research. There are relatively few films in general circulation which

demonstrate research projects and this film should meet a need. It could

also be used with students in medicine, psychology, and nursing.

Produced by: Harold Mayer for National Educational Television with the

sponsorship of the National Institute of Mental Health.

Distributed by: NET Film Service.

TOYMAKERS

30 min., b&w, 1963

Many authorities today believe that the large majority of the mentally

retarded would be better off living with their families and working in
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the community, rather than living out their lives in an institution. This

film says that the ideal role of the institution is to develop the mentally

retarded person's potential for self-reliance and prepare him for return

to the community so that he will avoid the fate of the "toymakers", the

elderly retarded who have spent most of their lives in the institution.

Most of the film is concerned with the story of a teenaged boy who is

being educated in the hospital to take a job outside. There are excellent

vignettes showing some of the doctors, nurses, teachers, and volunteers at

work. Moreover, the film makes the point that, in addition to these pro-

fessional skills, the mentally retarded need parental love and contact with

their families. No other current film on mental retardation so tellingly

demonstrates the need for closer bonds between the community, its

organized services, and the mentally retarded in institutions.

Audiences: Adults to inform them about the problem of mental retarda-

tion and to interest community groups in supporting measures for com-

munity services to the retarded (e.g. sheltered workshops, day care

centers). Students of psychology, nursing, social work, medicine.

Produced by: Smith Kline & French Laboratories.

Distributed by: Medical Film Center, SK&F Laboratories. (Free loan).

TO YOUR HEALTH!

10 min., color, 1956

The major steps in the development of alcoholism, presented in a fast-

moving colorful film. Drawing on scientific knowledge, the film demon-

strates the physiological effects of alcohol, tracing its circulation through
the body and in the brain. For background purposes in interpreting

alcoholism, the use of alcoholic beverages is traced from earliest recorded

history to the present, and some prevalent attitudes and beliefs are stated

briefly. Underscoring the medically accepted concept of the alcoholic as

a sick person, the film points out that for some people alcohol serves as

an anesthetic, blotting out feelings and tensions they have not been able

to work out in a constructive way. As the potential alcoholic moves step

by step down the scale from casual social drinking to compulsive uncon-

trolled drinking, he is shown as a person in need of skilled medical help

and community aid in learning to become an effective member of society.

Audiences: Senior high school and college students; parents; community

groups; health and welfare agency personnel; hospital staffs; police

officers; clergy, and others. This film's primary use will be to create

public understanding and support for alcoholism control programs includ-

ing education, treatment resources, and rehabilitation.
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Produced by: Center for Mass Communication (Columbia University

Press) for World Health Organization.

Distributed by: Center for Mass Communication. Purchase: $100.

TROUBLE IN THE FAMILY

90 min., b&w, 1966

An exploration, in considerable depth, of family therapy, a relatively new
and unusual form of psychotherapy in which the family is treated as a

unit. After some background information by Nathan Ackerman, M.D.,
the film presents significant moments in the actual therapy of a middle-

class New England family (filmed through one-way glass at weekly ses-

sions covering a period of 15 weeks). The therapist, Norman Paul, M.D.,

guides the family of five as they discuss 15-year-old Bobby who is not

doing well at school. The boy's ambition is to work in his father's shoe

store but the father wants him to aim higher. Although prosperous, the

father finds life stale and unchallenging. "I just smile my way through

life", he says apologetically. He does most of the talking in the first session

but the others thaw out during the next two meetings. They soon realize

that they have not been a particularly communicative family. Their

attempts at family councils usually result in arguments over trivial matters.

In therapy, however, they begin to question their relationships with each

other and to try out new patterns of behavior. Toward the end of the

sessions, they are finding so many satisfactions in their life together that

Bobby's improvement at school almost goes unnoticed. Despite its unwieldy

length, this consistently absorbing film will be useful for interpreting

psychotherapy to the general public.

Audiences: General public to interpret one kind of therapy. Instructors

of psychiatry and of counseling techniques will find it useful, and other

possible audiences are psychologists, nurses, social workers, and clergymen;

students of these professions, and psychiatric residents.

Produced by: Harold Mayer for National Educational Television.

Distributed by: NET Film Service, Indiana University. Purchase: $275.

Rental: $12.90.

ULCER AT WORK

27 min., b&w, 1959

Hard-working and ambitious Steve Hull drives himself and those he

supervises. Severe stomach pains send him to his doctor who diagnoses

the condition as an ulcer. Although Steve accepts medication and diet, he
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is resistant to the doctor's suggestion that he try to change his attitude

toward work. To convince him, the doctor goes into the causes of ulcer,

starting with parental influences and attitudes. Many ulcer patients, the

doctor says, push themselves because they are never sure whether people

like them or not. He points out how feelings can affect gastro-function,

leading to organic change. It takes several interviews, but Steve eventually

begins to change, leading to better relations with co-workers as well as

with his family. Although this film is limited to ulcers, it has far broader

implications in the whole field of psychosomatic illnesses. The approach is

somewhat oversimplified, but this could be corrected by a competent dis-

cussion leader. The implication that Steve changes after only a few

interviews with his physician should also be explained on the grounds of

dramatic license.

Audiences: Adults and students of psychology to stimulate discussion

on the relationship of physical illness to emotional malfunction.

Produced by: Mental Hygiene Division, Oklahoma State Health Depart-

ment.

Distributed by: International Film Bureau. Purchase: $155.

THE UMBRELLA

28 min., b&w, 1961

Some significant events in the life of a 9-year-old boy are depicted to

explain what led up to his theft of an umbrella, an apparently pointless

act. The umbrella symbolizes parental love and understanding, and the

boy's theft of it is shown to have its roots in the emotional lacks in his

life. Some people may feel that "The Umbrella" is hard on parents,

because the father is shown as an unloving, authoritarian type, and the

mother, though well-meaning, is somewhat neglectful. Because the setting

(the Netherlands) is foreign, however, American parents may find it easier

to discuss this family's situation. This artistically produced film is so

detailed in its study of the relations of this boy and his parents that it

could be used to stimulate discussions on such subjects as: what do

children need from parents? what is the role of the father in the family?

what is the relationship between emotional deprivation and juvenile

delinquency? This Dutch language film has English subtitles.

Audiences: Parents, teachers, students of child development, nursing and

psychology.

Produced by: The Pro Juventute Filmboard of the Netherlands.

Distributed by: Contemporary Films. Purchase: $150. Rental: $10.
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UNDERSTANDING AGGRESSION*

23 min., b&w, 1961

Set in a small English mental hospital, this film centers entirely on

psychiatric nurses and aides and their problems in handling aggressive

patients. As the story begins, a psychiatrist lectures to a class of nurses

and aides about the nature of aggression. He even shows films illustrating

how children handle hostile feelings. After the class, a nurse is attacked,

for no apparent reason, by a disturbed woman patient. At a cricket match,
the nurse's male counterpart in the story also experiences violent aggres-
sion from a male patient. Later, at a staff conference, the nurse and aide

discuss these events and try to find out why they happened. The psy-

chiatrist reconstructs the histories of each of the two aggressive patients

and offers possible explanations of why the attacks occurred as they did.

The nurse and aide who were the objects of the hostility fill in the gaps

and, eventually, come to understand that the aggression was related to

their own feelings about the patients. The film closes with the entire group

talking over better ways of handling aggressive behavior.

Although the story is necessarily somewhat "pat," "Understanding Aggres-
sion" has many good features. The explanations of the patients' behavior

are psychodynamically sound and are clearly presented. The staff confer-

ence scenes are especially interesting for their informality and for the

extent to which the aides reveal their own feelings and fears about aggres-

sive patients. Another virtue is that the film does not convey the impres-
sion that all patients are aggressive.

Audiences: Staffs of mental hospitals and other psychiatric facilities

to help them understand patients' behavior and its relation to their own
attitudes and behavior. Also students of nursing, medicine, social work,
and psychology.

Produced by: Ministry of Health, Great Britain.

Distributed by: Contemporary Films. Purchase: $125. Rental: $7.00.

UNDERSTANDING THE GIFTED

33 min., color, 1964

A number of gifted children, ranging from the fourth to the twelfth

grades, are shown being interviewed and talking among themselves. They
reveal four major areas of traits common to the gifted: ability to deal

with abstractions and generalizations, wide-ranging and complex interests,

the urge to create, and a well-defined sense of ethics and values. These

characteristics are shown to help teachers recognize gifted pupils, under-
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stand their potential, and their futures. A discussion guide for teachers

and guidance counselors is provided.

Audiences: Primarily school personnel teachers, guidance counselors,

curriculum consultants, and administrators. The film could also be used

with teachers in training.

Produced by: Churchill Films for the California State Department of

Education and the California Association of School Psychologists and

Psychometrists.

Distributed by: Churchill Films. Purchase: $225.

UPTOWN

27 min., b&w, 1966

Subtitled "A Portrait of the South Bronx," this film discloses the way of

life of about 350,000 people as they live it in their tenements, streets,

parks, churches, markets, dance halls, and playgrounds. On the sound-

track their own voices are heard telling of their desperation and of their

hopes. This is a true documentary nothing was staged and the

material is raw and candid. There is even a ilarrowing shot of teenagers

sniffing glue, obviously unaware that the camera was observing them. This

is what life is like for the people in this little community within New York

City and the film serves as an introduction to this subculture for persons
who may be training to work in mental health services in similarly

deprived areas. If the film implies that a large number of these people

may need psychiatric help, it also shows that there are others who may
be potential indigenous nonprofessional workers. Strengths as well as

weaknesses are clearly documented.

Audiences: Primarly for trainees with middle-class backgrounds to

help them understand the value systems and customs of the economically

deprived. It will be useful in mental health training programs as well as in

lay groups studying or participating in anti-poverty programs. Viewed

simply as a human document, it is a remaarkably moving experience.

Produced by: Herb Danska Films for Lincoln Hospital (N.Y.) Mental

Health Services.

Distributed by: Contemporary Films. Purchase: $135. Rental: $7.50.

WALK IN MY SHOES

54 min., b&w, 1964

An attempt to help white Americans toward a clearer understanding of

the feelings and problems of the Negro American by providing "a walk
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in his shoes." We awake in the crowded squalor of a Harlem tenement,
then go downtown to spend a typical day of a typical city Negro (3 out

of 4 Negroes now live in cities). There are also revealing interviews with

Negroes who live in upper-income suburbs, and who have good jobs and

professions. Yet they talk of escaping from their "second profession"
-

being a Negro. Scenes in Chicago and Los Angeles, as well as in various

parts of the South, emphasize the scope of this vital social problem.

Especially moving is a description by a prominent Negro lawyer of his

feelings when he participated in a Freedom Ride.

Audiences: General public. High school and college students in social

studies courses. And adolescent or adult study group discussion on social

problems. A Study Guide is available.

Produced by: ABC News.

Distributed by: McGraw-Hill. Purchase: $250.

WHO IS SYLVIA?

29 min., b&w, 1957

A sensitive handling of many of the crucial aspects of adolescence feel-

ings about growing up, relationships with parents and friends, and dif-

ficulties that young people experience in communicating effectively with

adults. Sylvia is 14, and the film's action centers around her mother's

conduct at an after-school meeting and Sylvia's dream that the episode

had been handled differently.

Audiences: Parents and adults who teach or work with adolescents.

Produced by: National Film Board of Canada.

Distributed by: International Film Bureau. Purchase: $125.

WILLIE CATCHES ON

25 min., b&w, 1962

This brief but stimulating film concentrates on one small area of a big

problem ;
the result is a remarkably effective educational aid. In an attempt

to explore the well-springs of religious and racial prejudice, the film

focusses on the sometimes innocent ways in which parents permit prejudice

to be transmitted to their children along with all the other things that

children learn. Thoughtless slips of the tongue by parents, a teacher's

carelessness, stereotypes in TV and comic books, are shown to be among
the barely noticeable things that go into establishing the roots of prejudice

in children.
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Willie, a likable college student who, though he does not consider himself

prejudiced, refuses to consider two candidates for admission to his fra-

ternity one on color, the other on religious grounds. Called upon to

explain by a more liberal fraternity brother, Willie replies that it's the

way things are in the outside world "Why fight it?". In a series of

flashbacks, we are shown precisedly how Willie caught on to the ways of

work in respect to discrimination.

Audiences: Adult groups, college and high school students to show the

origins of prejduice. An especially effective discussion aid since this film

is not likely to arouse defensiveness or guilt in its audience.

Produced by: National Film Board of Canada.

Distributed by: McGraw-Hill. Purchase: $135.

WORKING AND PLAYING TO HEALTH

35 min., b&w, 1953

A dramatization of recreational, occupational and industrial therapy in

a mental hospital. Tells the story of the personnel who operate these

therapy programs, showing how they plan, organize, and conduct their

work under the guidance of psychiatrists as part of the hospital team.

Episodes on therapists at work are interpreted by a psychiatrist (played by
a professional actor) who points out the theories behind the practices.

This film effectively depicts the problems that arise in attempting to main-

tain therapeutic attitudes throughout a hospital. Although not new, it

remains one of the best films about ancillary therapies.

Audiences: Mental hospital staffs in training or orientation programs.
Relatives and friends of mental patients to interpret the hospital's

therapeutic program. Community groups to inform them about treat-

ment methods. High school and college students to stimulate interest

in mental health careers (or volunteer work in mental hospitals.)

Produced by: Affiliated Film Producers for the Mental Health Film Board.

Distributed by: International Film Bureau. Purchase: $125.

THE WORLD OF THE SCHIZOPHRENIC*

21 min., color, 1963

Reasoning that a medical student's understanding of mental illness would

be considerably enhanced if he could undergo some of the emotional

reactions which the schizophrenic patient goes through, the makers of

this film have produced a unique teaching aid. Although the film does
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not claim to visualize what a schizophrenic sees, it does attempt to produce
a schizophrenic feeling in those who see the film. In the opening sequence,
the recognizable environment is transformed, by means of distorted sounds,

into a hostile world. The feeling of uncertainty is increased through the

addition of visual impressions. The eye is assaulted by a succession of

curious images that change shape, color, and perspective in an unsettling

way. Although the film occasionally takes us back to a relatively normal

feeling, the ultimate impression is of the slow dissolution of the personality.

Audiences: Students of psychiatry and psychiatric nursing.

Produced by: Eric Duvivier.

Distributed by: Sandoz Pharmaceuticals. (Free Loan).

YOU'RE NO GOOD

29 min., b&w, 1965

A series of episodes which effectively reveal the attitudes, emotions, and

behavior of an 18-year-old dropout who commits a crime. Fatherless,

confused Eddie McGeer steals a motorcycle, and after a period of great

anxiety, decides to give himself up to the police. Sensitive, yet realistically

done, this film should be especially useful with potential dropouts.

Audiences: Adults to probe the nature of delinquent behavior. With

young people who may be potential dropouts or delinquents to discuss

the possible causes and best ways of handling antisocial acts.

Produced by: National Film Board of Canada.

Distributed by: McGraw-Hill. Purchase: $160.

YOUTH AND THE LAW

36 min., b&w, 1962

When young people fight, break windows, "borrow" cars, the police are

usually the first to be called. But juvenile law holds that a child is funda-

mentally different from an adult and that the goal of juvenile legal pro-

cedure is not to punish but to correct and guide. In this film, which is

intended for the training of police officers, the preventive and protective

aspects of the policeman's role with juveniles are heavily stressed. To get

these points over to a police officer who might feel more punitive than

protective, the film effectively dramatizes the way in which members of

the Juvenile Division of the police force work to prevent delinquency

often in cooperation with community organizations. Also stressed is the

need for adequate mental health resources in the community for treat-

ment of youthful offenders and for the training of police officers.

89



Audiences: Although intended primarily for police officers and professional

workers who deal with youthful offenders, this film could also be shown

to the general public. It could be used with parents to help them toward

an understanding of adolescent behavior, and it could be used to alert

the public to the need for a specially trained juvenile police corps with

working relationships with other community agencies.

Produced by: Affiliated Film Producers for the Mental Health Film

Board and sponsored by the Pennsylvania Department of Public Welfare.

Distributed by: International Film Bureau. Purchase: $150.
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APPENDIXES

I. Planning An Effective Program

How to have a smooth screening

A smoothly stagecrafted film showing creates a more favorable setting

for learning than one in which there are frequent annoying distractions.

Perhaps more important is the matter of saving time. Most educational

films last about thirty minutes and film programs should allow at least

another half-hour for adequate discussion afterwards. To save time for

discussion, and to insure a smooth performance, the person in charge of

the program should check the following points:

1. The projector. Make sure the projector has been tested in the

room in which the meeting is to take place. The proper level of

sound volume should be determined beforehand.

2. Trailing wires. For safety's sake, power and sound cables should

be covered with rugs, or taped down to the floor, or concealed

with furniture.

3. A helper. Since the projectionist should not leave the projector

while the machine is running, the program leader should delegate

someone to switch the room lights on and off, seat latecomers, and

check ventilation.

4. A final professional fillip. Because most films begin with a strip

of numbered film (leader), it is more professional to run this

through the projector to the first frame of the picture and have

this in focus when the showing begins and projector starts.

Using mental health films effectively

Matching Film and Audience

Most mental health educators today believe that educational programs

directed toward homogenous, highly-motivated groups are likely to be
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more effective than efforts aimed at the broadest possible audience. Using

a "rifle" rather than a "shotgun" approach, they prefer to work with

groups of common backgrounds and interests such as relatives of mental

patients, parents of firstborn children, or potential employers of the

mentally retarded to name a few. Thus, the selection of an appropriate

film is especially important, for films which try to say everything to every-

body usually fail. This guide attempts to tell enough about the content,

purpose, intended audiences, and uses of each film to facilitate matching

a film to a particular audience.

It is fairly standard practice for the program chairman or the discussion

leader to allow the group itself to decide on the subject matter of the

meeting, although the leader may offer a choice of topics. The leader's

next task is to find an appropriate film that will capture their interest,

provide information, and stimulate a fruitful discussion. If possible, he

should see the film first to prepare notes for the discussion, for the skillful

program leader knows that the true objective of the film-showing is a

lively discussion between the members of the group after the screening.

Introducing the Film

Although it is unrealistic to expect films to solve problems or to say all

there is to say about a given subject, many individuals in an audience do

make these demands on films. For this reason, the film should be intro-

duced briefly at the start of the program to set the stage and state the

purpose of the film. The leader may want the audience to overlook out-of-

date clothing, cars, hair styles (especially necessary when films are shown

to young people), or he may want to relate the situation in the film to

a specific problem in the audiences community (for example, establishing

a community mental health center) .

Audience Identification Devices

Films which tell a story usually can be counted on to exert a strong emo-

tional influence on the members of the audience who will identify with

one or more characters in the film. This influence can be helpful in chang-

ing attitudes. Some imaginative film-users have asked one section of the

audience to identify with one character while other sections were asked

to identify with others. In a film on sibling rivalry, for example, one part

of the group could be asked to identify with the younger child, another

to identify with the older child, while still another sub-group would be

asked to identify with the parents. Their feelings and reactions to the

situations depicted in the film would then be colored by their assigned

identifications. Some people feel more comfortable about disclosing feel-

ings if they speak "in character."
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When time permits, it is sometimes useful to show the film again after

discussion. This may be impractical with films lasting more than a half-

hour, although there may be time for showing at least part of the film

again.

Another technique with high learning potential is showing a story film

without turning on the sound. The members of the audience are asked

to jot down their ideas about what they think is transpiring. Without

permitting discussion after the silent screening, the leader then repeats the

film with the sound on. The ensuing discussion would be based on the

group's comparing their first and second impressions. This device may be

helpful when films are used to teach interviewing techniques to students in

medicine, nursing, social work, or counseling.

The Film Series vs. the "One Night Stand"

Presenting films in a series of showings is undoubtedly more fruitful than

screening them on unrelated occasions. There are now enough films on a

given subject in mental health to make this possible for those film-users

who have channels to a ready-made audience. For example, a workshop or

seminar for teachers on school mental health could take the form of a

weekly showing of films on children's emotional needs. A daily series could

be undertaken for the general public at a Mental Health Week Film

Festival, Mental Health Week Observance, or Open House at a mental

hospital or community mental health center. In some communities, the

mental health association or a mental health facility may sponsor a series

of lunch-hour film "showcases," designed to provide other professionals

in the community with the opportunity to see mental health films and

consider the possible use of them in their own programs.

There are many different kinds of mental health films. Some are purely

information-giving, while others might be called propaganda films. There

are also filmed guided tours of facilities and "canned" lectures. Whatever

the type, most mental health films contain so much material that it is

inadvisable to show more than one film at a session. This rule applies

chiefly when films are used in community education programs or with

students in classroom settings; it does not apply when films are shown in

a showcase situation to groups of professional in order to acquaint them

with new films. Another reason for limiting the number to one film is to

allow sufficient time for discussion. Because discussion is such an important

part of the learning process and because experienced discussion leaders are

not always available, some suggestions for leading discussions have been

included in this guide.



HINTS FOR DISCUSSION LEADERS*

by NINA RIDENOUR, PH.D.

The following material has been adapted from a discussion guide written by

Dr. Nina Ridenour to accompany a play about children and family life. It is in-

tended primarily for inexperienced discussion leaders working with parents or lay

audiences in general. Because the techniques suggested here apply to almost every

type of group discussion about mental health, the material is being reprinted with

the permission of Dr. Ridenour.

Techniques for Leading Discussion About Family Living and

Human Relations

"What does the rest of the group think about that?"

"Anybody think differently?"

"Who wants to comment on that?"

"What do you think?"

"How about that? Good idea or not?"

If you happen to be an inexperienced leader you will quickly learn that

questions like these can almost always be depended on to build up a lively

give-and-take session. Throw it back to the grtfup is about as important
a single technique as any that can be mentioned in discussion leading. Let

your questions show that you are really interested in what people think,

their opinions, their comments; you are not asking questions in order to

get an answer which is either right or wrong.
There is a big difference between a comment or an opinion, and an answer.

Answers tend to stop discussion, not lead it on. If a member of the group

replies in such a way that it sounds like a final answer, you can always
throw it to the group again for further opinion, just to keep things open.
As leader you will want to stay out of the trap of answering questions

yourself, even if asked.

You may wish to elicit a certain amount of comment and then give your
own opinion. Or you may prefer to try to get the group to express the

opinion you think is most accurate. Or you may wish to come back to the

point when you make your summary, and give your opinion then. But

don't let the period turn into a question-and-answer session.

A good way to open the discussion is to toss out a few casual non-specific

questions :

"How did you like it?"

"How did you like the characters?"

"Were they true to life?"

Allow time after each question. Don't press. Try to look relaxed even if

you don't altogether feel so. Look as if you are perfectly sure that in just

*"Memo to Discussion Leaders," copyright 1953 by Nina Ridenour, Ph.D.
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a minute or two the discussion will be moving right along. The chances

are it will be.

Perhaps it really will start moving immediately and you will not have even

those first two or three minutes of anxiety. However, a slow start is a

common phenomenon of the majority of group sessions, as any group
worker will tell you. It is nothing to get anxious about. It does not mean

you are off to a bad start, or that the discussion is going to flop.

As a little protective device for yourself, in case the start is too slow and

also just in case there should be slow moments later, you may wish to have

some questions for ready reference on a slip of paper or cards. If you

jot down the various questions which are suggested in this memo, don't

under any circumstances think you must use them all. And don't have

any preconceived notion of sequence. Sequence doesn't matter. Let both

your questions and the group's comments come in whatever order they

happen to.

If you feel nervous about leading discussion, do not let it throw you if

some of your nervousness shows through. The chances are, it will not show

as much as you fear. But even if it does, that is not serious. People may
actually feel more at ease with someone who is slightly ill at ease, and

perhaps forget their own embarrassment in trying to relieve his. There

may be a certain obvious sincerity emanating from a leader who is not

entirely at ease, which creates rapport and a friendly atmosphere.

That "friendly atmosphere" is something you want to maintain from the

start. You do not want to do anything yourself, nor let anyone else do any-

thing to destroy it. You as leader are not likely to laugh at anybody, or

squelch them, or make them feel petty or stupid or foolish in any way.

But occasionally some one else in the audience may do that, although

probably unintentionally. Do what you can to smooth things over.

One thing which happens constantly is that some one in the group will

make a sweeping indictment of all people of a certain category all

fathers, for instance, or all mothers who behave in such and such a way.

At such a moment you may want to say "Don't you think you are being

a little hard on mothers?" or "Surely you don't mean to say that all fathers

are like that? What do you others think?"

Another thing which happens constantly in discussion is interruption of a

good flow of comment about a specific point. It usually goes something

like this:

A certain point has come up which the group seems interested in and

which you think is worth developing. Suppose that Mrs. A and Mrs.

B and Mrs. G have made their comments on the point. You wish

to see it carried still further. Mrs. D has her hand up. You ask her

if she wants to comment on this point. She says yes. But she doesn't.

Her point is quite different. She just couldn't wait any longer to say

what was on her mind. You have two choices: you can go on with

Mrs. D's point or you can drop it and return to the earlier point.
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There are no rules to guide you in this little decision. You must feel your

way each time. In order not to embarrass Mrs. D you may decide to go
on with her point and then go back later to the previous one, or you may
ask her if she minds waiting a moment while you continue with the

previous point. If temporarily dropped, these constant interruptions of

ideas, and zigzagging off in all directions will not seem nearly so scattered

if the leader goes back whenever possible to pick up dropped threads.

Also relate ideas to each other when you see a chance. Point out that

what Mrs. Whozit is now saying is very much the same as what Mrs.

Whatzit was just saying a minute ago in different words. Point out the

differences between ideas, too. But probably more often you will find

yourself pointing out similarities.

If you see a good chance, make a little quick summary of some of the

main points which have been made in the last few minutes. Do not try

too hard at this, however, if it does not seem natural. Sometimes the

discussion moves in such a way that this would be merely another inter-

ruption. Do try, though, if you possibly can, to make a good summary at

the end. This is invariably appreciated by the audience, and is one of the

devices which provides a certain continuity. Point out the principal areas

of agreement and disagreement, the points which have recurred stated in

different ways, and the points which you as leader want to drive home.

These will probably include a summary of your interpretation of what the

film was about and the message it was trying to get across. Your summary
should weave together the message of the film and the consensus of group

thinking as it has been expressed.

In general it is better to phrase your questions in such a way that they

require more than a simple "Yes" or "No" answer. "Yes-or-no" answers

sometimes thud. If the group merely nods, or if someone makes only a

brief comment, you can encourage them to go on:

"Won't you carry that idea a little further?"

"Explain a little more what you mean"

"I can see by your expression you don't agree. How would you

state it?"

"You seem to think that's a good idea. Tell us why"

"You look doubtful. Tell us what's on your mind"

It may take several questions to help a person express himself clearly

enough so that you are sure the group understands:

"Are you saying that ?"

"Would you say that again? I think some of us didn't quite catch

what you said"

Since a chief purpose of the discussion is to help people clarify their own

thoughts, this type of encouragement is good. However, you must handle
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it sensitively. Do not push too hard. You want to help a person feel more

articulate, not less. Do not keep pressing until someoone feels stupid and

wishes he had never spoken. But do try to help the members of the group
to express themselves clearly.

To this end a useful tool for the leader is re-statement. This should be

used constantly throughout the discussion period. It takes several forms.

One is straight exact repetition of what the person has said. Do this often.

You can never be sure the people in the back have heard the comment

in fact, usually they have not. Even if they have, repeating it is good,

for emphasis and to hold the attention of the audience. Then as you
continue with the point, you may want to re-state it in slightly different

words, make exactly the same point, but re-phrased. Or still another form

of re-statement and a valuable one, is to paraphrase freely, stating the

point in entirely different words, whether to make it clearer, or to give it a

richer meaning. You may then wish to check back with members of the

group:

"Is that what you had in mind?"

"Am I saying it right?"

"Can we all agree on that?"

Now for a few suggestions about specific questions to draw out comments

on the film. As mentioned above, it is well to have some in mind ahead of

time if you can.

After you have tossed out your first few quite general questions during

the warm-up, you can begin to go a little deeper.

"Have you seen situations like that?"

"How do you think the parents handled things?"

If the group is responsive and at ease, you may plunge right into some

direct questions. If they seem reserved, you may wish to edge in more

slowly:

"How do you think the parents should have handled the situation?'
3

"How would you have felt under those circumstances?"

Near the end of the discussion period
-- or at any time in the middle

if things get dull a good device is to ask several people to comment on

what the film is about. Your question can be phrased in any of several

ways:

"I'd like to hear several different people say what they think this

film is about. Make it brief, just a single sentence. Don't answer

with even so much as a paragraph. Just finish this sentence 'This is

a film about . .

' Who wants to try?"

You may get wide differences or only a few. Comment on the differences

as an interesting fact illustrating how differently people react to the same
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experience. Point out the similarities, even when stated in different words.

In order not to leave it dangling, either try to get a consensus, or else

give your own statement of what you think the film is about.

After the discussion is over, you will probably feel quite a few doubts.

You are wondering "Was it a good discusion or wasn't it? Did I handle

it all right? What should I have done differently? How should I have

managed that one difficult moment when such and such happened?" As

leader, with some responsibility for trying to bring at least a modicum
of unity and continuity into the situation, you may feel somewhat frus-

trated even if your discussions are scattered and discursive if there is true

group participation. This is pretty inevitable and it is not undesirable. It

is a phenomenon of group discussion as a form of communication. The

purpose of group discussion is not to deliver a series of tidy but probably
sterile statements all tied up in a neat package. The purpose is to intro-

duce some new ideas and stimulate people to more thinking of their own;
to help them clarify some of their own ideas, old and new; to use group

interchange to show that others have both similar and different ideas;

and to give them a satisfying experience in self-discovery. If the discus-

sion has achieved these to some small extent it has been worthwhile, and

you have been a good leader.

A few pointers to remember

1. Keep a warm friendly atmosphere.

2. If anyone embarrasses anyone else, try to fix it up.

3. Soften sweeping indictments and harsh criticisms.

4. Be generous in interpreting motives.

5. Expect a slightly slow warm-up period.

6. Toss out questions as if seeking opinions, not answers.

7. Re-state constantly.

8. Throw questions back to the group.

9. Relate points to each other.

10. Avoid giving answers.

11. Refer back to previous points.

12. Point out similarities and differences.

13. Re-focus when necessary.

14. Encourage people to express themselves clearly and fully.

15. Use the family in the film as a take-off point to discuss families

in general.

16. Grant the difficulties of conscientious parents these days.



17. Summarize occasionally, and especially at the close.

18. Remember the purpose of group discussion:

to introduce new ideas

to stimulate thinking

to help people clarify their own thoughts
to demonstrate similarities and differences in ideas

to provide an experience in self-discovery.
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II. FILM SOURCES-BY STATES

Free Sources

Please note that State film libraries serve film users only in their own
States.

ALABAMA
The Film Library
Alabama Department of Public Health

Montgomery, Ala. 36104

ALASKA
State Department of Health and Welfare

Alaska Office Building

Juneau, Alaska 99801

ARIZONA
Arizona State Department of Health

1624 West Adams Street

Phoenix, Ariz. 85007

ARKANSAS
Division of Public Health

Arkansas State Board of Health

Little Rock, Ark. 72203

CALIFORNIA
Bureau of Health Education

California State Health Department
2151 Berkeley Way
Berkeley, Calif. 94794

Department of Mental Hygiene
Public Information and Education

1500 Fifth Street

Sacramento, Calif. 95814
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COLORADO
Film Library

Colorado State Department of Public Health

4210 East llth Avenue

Denver, Colo. 80220

CONNECTICUT
Connecticut State Department of Health

79 Elm Street

Hartford, Conn. 06115

Connecticut Department of Mental Health

79 Elm Street

Hartford, Conn. 06115

DELAWARE
Mental Health Association of Delaware, Inc.

1505 Franklin Street

Wilmington, Del. 19806

DISTRICT OF COLUMBIA
D.C. Department of Public Health

Health, Education and Information Division

Visual Aids Section - Room 119

451 Indiana Avenue, N.W.

Washington, D.C. 20001

FLORIDA
Florida State Board of Health

Audio Visual Library

P. O. Box 210

Jacksonville, Fla. 32201

GEORGIA
Communicable Disease Center

Audiovisual Facility

U.S. Public Health Service

Atlanta, Ga. 30333

(serves entire country)

Georgia Department of Health

47 Trinity Avenue S.W.

Atlanta, Ga. 30334

HAWAII
Health Education Office

State Department of Health

P. O. Box 3378

Honolulu, Hawaii 98801
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IDAHO
Idaho Department of Health

Health Education Section

State House

Boise, Idaho 83701

ILLINOIS
Bureau of Health Education

Film Library

505 State Office Building

Springfield, 111. 62706

INDIANA
Indiana Department of Mental Health

1315 West 10th St.

Indianapolis, Ind. 46207

KANSAS
Health Education Services

Kansas State Department of Health

State Office Building, 5th Floor

Topeka, Kans. 66612

KENTUCKY
Film Library

Department of Mental Health

600 West Cedar Street

Louisville, Ky. 40203

LOUISIANA
Louisiana State Board of Health

Film Library

P. O. Box 60630

New Orleans, La. 70160

MAINE
Department of Health and Welfare

State House

Augusta, Maine 04330

MARYLAND
Office of Public Health Education

Maryland State Department of Health

301 West Preston St.

Baltimore, Md. 21201
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MASSACHUSETTS
Department of Mental Health

15 Ashburton Place

Boston, Mass. 02108

MICHIGAN
Michigan Department of Health

Division of Health Information

Lansing, Mich. 48914

MINNESOTA
State Department of Health

University Campus
Minneapolis, Minn. 55440

State Department of Public Welfare

Centennial Office Building
Saint Paul, Minn. 55101

MISSISSIPPI
Film Library

Mississippi State Board of Health

Division of Public Health Education

P. O. Box 1700

Jackson, Miss. 39205

Mississippi Association for Mental Health

P. O. Box 2081

Jackson, Miss. 39205

MISSOURI
Missouri Division of Health

Health Education Services

State Office Building

Jefferson City, Mo. 65102

MONTANA
Audiovisual Library Services

State Department of Public Instruction

Helena, Mont. 59601

NEBRASKA
Division of Public Health Education

State of Nebraska

Department of Health

Room 1012, State Capitol Bldg.

Box 4757

Lincoln, Nebr. 68509
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NEVADA
State Division of Health

Education Section

108 West 3rd St.

Carson City, Nev. 89701

NEW HAMPSHIRE
Child Guidance Clinics

121 South Fruit Street

Concord, N. H. 03301

NEW JERSEY
New Jersey State Museum
Box 1868

Trenton, N. J. 08625

NEW MEXICO
New Mexico Department of Public Health

Film Library

408 Galisteo St., Santa Fe, N. M. 87501

NEW YORK
Film Librarian, Office of Public Relations

Department of Mental Hygiene
119 Washington Ave.

Albany, N. Y. 12225

New York Health Department
Office of Public Health Education

84 Holland Avenue

Albany, N. Y. 12208

NORTH CAROLINA
State Board of Health Film Library
N. McDowell Street

Raleigh, N. C. 27602

NORTH DAKOTA
Division of Health Education

State Department of Health

Bismarck, N. Dak. 58501

OHIO
Department of Mental Hygiene and Correction

Film Library
1207 State Office Bldg.

Columbus, Ohio 43215
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OKLAHOMA
Oklahoma State Department of Health

Health Education Division

3400 North Eastern

Oklahoma City, Okla. 73105

OREGON
Oregon State Board of Health

Health Education Section

Room 922

1400 S.W. Fifth Ave.

Portland, Oreg. 97201

PENNSYLVANIA
Department of Public Welfare

Office of Mental Health

Health and Welfare Bldg., Room 116

Harrisburg, Pa. 17120

PUERTO RICO
Seccion Educacion en Salud Mental

Edificio F

Hospital de Psiquiatria

Rio Piedras, P. R.

RHODE ISLAND
Mental Hygiene Services

333 Grotto Avenue

Providence, R. I. 02906

SOUTH CAROLINA
South Carolina Department of Mental Health

Mental Health Education Unit

2214 Bull Street

Columbia, S. C. 29201

SOUTH DAKOTA
Health Education Section

State Department of Health

Pierre, S. Dak. 57501

TENNESSEE
Tennessee Department of Public Health

Film Library-Health Education Service

254 Cordell Hull Bldg.

Nashville, Tenn. 37219
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TEXAS
Film Library

Texas State Department of Health

410 East Fifth St.

Austin, Tex. 78701

UTAH
Utah State Department of Health

Film Library

45 Fort Douglas Blvd.

Salt Lake City, Utah 841 13

VERMONT
Vermont Department of Mental Health

State Office Bldg.

Montpelier, Vt. 05602

VIRGIN ISLANDS

Virgin Islands Department of Health

Mental Health Division

St. Thomas, V. I.

VIRGINIA

Department of Mental Hygiene and Hospitals

P. O. Box 1797

Richmond, Va. 23214

WASHINGTON
Film Library

Washington State Health Department
Public Health Bldg.

Olympia, Wash. 98501

WEST VIRGINIA
West Virginia Department of Mental Health

Division of Community Services

Charleston, W. Va. 25305

WISCONSIN
State Department of Public Welfare

Division of Mental Hygiene
1 West Wilson St.

Room 325

Madison, Wis. 53702
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Film Library

Wisconsin State Board of Health

P. O. Box 309

Madison, Wis. 53701

WYOMING
Department of Public Health

Division of Community Services and Health Education

State Office Bldg.

Cheyenne, Wyo. 82001

Rental Sources

The libraries listed below rent films to users of educational films in their

States and often in neighboring States. Some (indicated by an asterisk)

will serve film users in all parts of the United States.

ALABAMA
Audio-Visual Aids Service

Extension Division

University of Alabama

University, Ala. 35486

ARIZONA
Northern Arizona Film Library

Arizona State College

Flagstaff, Ariz. 86003

Audio-Visual Center

Arizona State University

Tempe, Ariz. 85281

*Bureau of Audio-Visual Services

University of Arizona

Tucson, Ariz. 85721

ARKANSAS
Audio-Visual Section

The Arkansas State Teachers College

Conway, Ark. 72032

*Audio-Visual Center

Arkansas State College

State College, Ark. 72467

107



CALIFORNIA
*
University of California

Extension Media Center

2223 Fulton Street

Berkeley, Calif. 94720

Association Films

25358 Cypress Avenue

Hayward, Calif. 94544

(serves the area)

Film Library

National Association for Mental Health

1211 Polk Street

San Francisco, Calif. 94109

(and Western States)

COLORADO
Bureau of Audio-Visual Instruction

Stadium 348

University of Colorado

Boulder, Colo. 80302

Instructional Materials Center

Colorado State College

Greeley, Colo. 80631

CONNECTICUT
Audio-Visual Center

University of Connecticut

Storrs, Conn. 06268

FLORIDA
*Audio Visual Center

Florida State University

Tallahassee, Fla. 32306

GEORGIA
*Film Library
Center for Continuing Education

University of Georgia

Athens, Ga. 30601

IDAHO
Audio-Visual Services

Idaho State University

Pocatello, Idaho 83201
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ILLINOIS
Audio-Visual Aids Service

Southern Illinois University

Carbondale, 111. 62901

*Visual Aids Service

University of Illinois

704 South Sixth Street

Champaign, 111. 61820

*College Film Center

332 South Michigan Avenue

Chicago, 111. 60604

Ideal Pictures

417 N. State Street

Chicago, 111. 60610

International Film Bureau

332 S. Michigan Avenue

Chicago, 111. 60604

Educational Film Library
Northern Illinois University

DeKalb, 111. 60115

Film Library

National Association for Mental Health

614 Davis Street

Evanston, 111. 60201

(and Midwest States)

Association Films

561 Hillgrove Avenue

La Grange, 111. 60525

(serves the area)

INDIANA
*Audio-Visual Center

Indiana University

Bioomington, Ind. 47401

IOWA
Visual Instruction Service

Iowa State University

Ames, Iowa 50010

(serves the area)

Audiovisual Center

University of Iowa

Iowa City, Iowa 52240

109

GOVERNMENT DOCUMENTS DEPARTMENT

CHATTANOOGA PUBLIC LIBRARY



KANSAS
Bureau of Visual Instruction

University Extension

University of Kansas

Lawrence, Kans. 66044

KENTUCKY
Audio-Visual Center

Film Library
- Reynolds Bldg.

University of Kentucky

Lexington, Ky. 40506

MAINE
Audio-Visual Service

Stevens Hall South

University of Maine

Orono, Maine 04473

MASSACHUSETTS
Abraham Krasker Memorial Film Library

Boston University

School of Education

765 Commonwealth Ave.

Boston, Mass. 02215

Ideal Pictures

42 Melrose

Boston, Mass. 02216

The Film Library

Massachusetts Mental Health Association

38 Chauncy Street

Boston, Mass. 02111

MICHIGAN
Audio-Visual Education Center

University of Michigan
720 East Huron Street

Ann Arbor, Mich. 48104

*Audiovisual Center

Michigan State University

East Lansing, Mich. 48824

MINNESOTA
Audio-Visual Extension Service

General Extension Division

University of Minnesota

2037 University Avenue S.E.

Minneapolis, Minn. 55455
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MISSISSIPPI
School of Education

University of Mississippi

University, Miss. 38677

MISSOURI
Audio-Visual Center

Kent Libraiy

Southeast Missouri State College

Cape Girardeau, Mo. 63701

University Extension Division

119 Whitten Hall

University of Missouri

Columbia, Mo. 65202

NEBRASKA
Audiovisual Library
Bureau of Audio-Visual Instruction

University of Nebraska

Lincoln, Nebr. 68508

Communications Division

Nebraska Psychiatric Institute

602 South 44th Avenue

Omaha, Nebr. 68105

NEW HAMPSHIRE
*Audio-Visual Center

University Extension

University of New Hampshire
Durham, N. H. 03824

NEW JERSEY
Association Films

600 Grand Avenue

Ridgefield, N. J. 07657

(serves the area)

Audio-Visual Education

State Department of Education

Trenton, N. J. 08625

NEW MEXICO
*Film Library
Eastern New Mexico University

Portales,N. Mex. 88130
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NEW YORK
Educational Film Library
State University College at Buffalo

1300 Elmwood Ave.

Buffalo, N. Y. 14222

Brandon Films, Inc.

221 W. 57th St.

New York, N. Y. 10019

Film Library

National Association for Mental Health

267 West 25th St.

New York, N. Y. 10001

(and Eastern States)

*New York University

Film Library

26 Washington Place

New York, N. Y. 10003

*Yeshiva University Film Library
526 West 187th St.

New York, N. Y. 10033

*Educational Film Library
Collendale Campus D-7

Syracuse University

Syracuse, N. Y. 13210

NORTH CAROLINA
Bureau of Audio-visual Education

University of North Carolina

Chapel Hill, N. C. 27515

NORTH DAKOTA
x

Film Library

Division of Supervised Study
State University Station

Fargo, N. Dak. 58 102

OKLAHOMA
Extension Division

Educational Materials Services

Audio-Visual Education

University of Oklahoma

Norman, Okla. 73069

Audio-Visual Center

Oklahoma State University

Stillwater, Okla. 74075
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OREGON
Audio-Visual Services

Division of Continuing Education

Coliseum 131

Corvallis, Oreg. 97331

PENNSYLVANIA
* Indiana Film Service

Indiana State College

Indiana, Pa. 15701

Association Films

324 Delaware Avenue

Oakmont, Pa. 15139

(serves the area)

Audio-Visual Aids Library

Pennsylvania State University

University Park, Pa. 16802

PUERTO RICO
Audio-Visual Center

University of Puerto Rico

Rio Piedras, P. R.

SOUTH CAROLINA
School of General Studies

Audio-Visual Division

University of South Carolina

Columbia, S. C. 29208

SOUTH DAKOTA
Film Library
South Dakota State University

University Station

Brookings, S. Dak. 57006

South Dakota State College of Agriculture & Mechanical Arts

AV Center

Film Library

College Station

Brookings, S. Dak. 57006

Film Library
Extension Division

University of South Dakota

Vermillion, S. Dak, 57069

TENNESSEE
Learning Resources Center

George Peabody College for Teachers

Nashville, Tenn. 37203
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TEXAS
Visual Instruction Bureau

Division of Extension

The University of Texas

Austin, Tex. 78712

Association Films

1621 Dragon St.

Dallas, Tex. 75207

(serves the area)

UTAH
Educational Media Services,

Instructional Materials

Brigham Young University

Provo, Utah 84601

*Audio-Visual Bureau

207 Bennion Hall

University of Utah

Salt Lake City, Utah 84112

WASHINGTON
Audiovisual Library

Central Washington State College

Ellensburg, Wash. 98926

Audio-Visual Center

Washington State University

Pullman, Wash. 99164

*Audio-Visual Services

University of Washington

Seattle, Wash. 98105

WEST VIRGINIA
Audio-Visual Library

West Virginia University

Morgantown, W. Va. 26506

WISCONSIN
University Film Library

Audio-Visual Center

Wisconsin State College

LaCrosse, Wis. 54601

*Bureau of Audio-Visual Instruction

The University of Wisconsin

1312 W. Johnson St.

Madison, Wis. 53715
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Primary Distributors

Addresses for the primary distributors of the films described in this film

guide are given below. Primary distributors handle the sales of prints of

their films; most do not maintain film rental libraries although there are a

few exceptions. Persons who want to show films on television must contact

the primary distributors for permission.

AMERICAN HOSPITAL ASSOCIATION
840 North Lake Shore Drive

Chicago, 111. 60611

ASSOCIATION FILMS, INC.

600 Grand Ave.

Ridgefield, N. J. 07657

Branch Offices:

25358 Cypress Avenue

Hayward, Calif. 94544

561 Hillgrove Ave.

La Grange, 111. 60525

324 Delaware Ave.

Oakmont, Pa. 15139

1621 Dragon St.

Dallas, Tex. 75207

BRANDON FILMS
200 West 59th St.

New York, N.Y. 10019

E. C. BROWN TRUST
220 Southwest Alder

Portland, Oreg. 97201

JOSEPH BURSTYN, INC.

200 W. 57th St.

New York, N.Y. 10019

CHARLES CAHILL AND ASSOCIATES
5746 Sunset Blvd.

Los Angeles, Calif. 90028

CALVIN PRODUCTIONS
1105 Truman Road
Kansas City, Mo. 64106
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CARDINAL FILMS
153 So. Palm Drive

Beverly Hills, Calif.

CAROUSEL FILMS
1501 Broadway
New York, N.Y. 10036

CENTER FOR MASS COMMUNICATION
Columbia University Press

1 1 25 Amsterdam Ave.

New York, N.Y. 10025

CHURCHILL FILMS
662 North Robertson Blvd.

Los Angeles, Calif. 90060

COMMUNICABLE DISEASE CENTER
Audio-Visual Facility

U.S. Public Health Service

Atlanta, Ga. 30333

DU ART FILM LABORATORIES
245 W. 55th St.

New York, N.Y. 10019

DYNAMIC FILMS, INC.

405 Park Avenue

New York, N.Y. 10022

GEIGY PHARMACEUTICALS
P. O. Box 430

Yonkers, N.Y. 10702

INDIANA UNIVERSITY
Audio-Visual Center

Bloomington, Ind. 47401

INTERNATIONAL FILM BUREAU
332 So. Michigan Ave.

Chicago, 111. 60604

UNIVERSITY OF IOWA
Department of Psychiatry

Iowa City, Iowa 52240
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UNIVERSITY OF IOWA
Audio-Visual Center

Division of Extension and University Services

Iowa City, Iowa 52240

McGRAW-HILL BOOK CO.
Text-Film Department
330 West 42nd St.

New York, N.Y. 10036

MENTAL HEALTH FILM BOARD
164 East 38th St.

New York, N.Y. 10016

METROPOLITAN LIFE INSURANCE CO.
One Madison Avenue

New York, N.Y. 10010

M-L-F PRODUCTIONS
39 Fifth Ave.

New York, N.Y. 10003

NATIONAL ASSOCIATION FOR MENTAL HEALTH
Film Library

267 West 25th St.

New York, N.Y. 10001

NATIONAL ASSOCIATION FOR RETARDED CHILDREN
420 Lexington Ave.

New York, N.Y. 10017

NATIONAL EDUCATION ASSOCIATION
1201 16th St. NW
Washington, D.C. 20036

NEBRASKA PSYCHIATRIC INSTITUTE
Communications Division

602 South 44th Ave.

Omaha, Nebr. 68105

NET FILM SERVICE
Audio-Visual Center

Indiana University

Bloomington, Ind. 47401
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HENK NEWENHOUSE, INC.

614 Davis St.

Evanston, 111. 60201

NEW YORK UNIVERSITY
Film Library

26 Washington Place

New York, N.Y. 10003

PUBLIC AFFAIRS COMMITTEE
381 Park Ave. South

New York, N.Y. 10016

ROCHE LABORATORIES
Nutley, N.J. 07110

RUSTEN FILM ASSOCIATES
5910 Wayzata Blvd.

Minneapolis, Minn. 55410

SANDOZ PHARMACEUTICALS
Hanover, N.J. 07936

SMITH KLINE AND FRENCH LABORATORIES
Medical Film Center

1500 Spring Garden St.

Philadelphia, Pa. 19101

STUDIO ONE ANIMATION
1220 Glenwood Ave.

Minneapolis, Minn. 55405

WESTERN CINE PRODUCTION
3 12 South Pearl St.

Denver, Colo. 80209

WYETH LABORATORIES
Box 8299

Philadelphia, Pa. 19101

Other Directories and Film Guides

The conscientious film user searches far and wide in his attempts to locate

the right film for the particular group with which he is working. He knows

that no one film library or rental source has a print of every film on mental
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health, child emotional development, family life, or human relations, and

that he must acquire catalogs from a number of sources in order to have

complete information on what is available. This film guide is a selective

one, designed to save time and trouble for the mental health educator. For

those who need additional film information, such directories or guides as

the following are suggested :

AUDIO-VISUAL MEDIA AND MATERIALS ON MENTAL
RETARDATION (rev., 1965) available from and prepared by the

National Association for Retarded Children, 420 Lexington Avenue,
New York, N.Y. 10017. Price: 50 cents.

FILMS ON AGING prepared by and available from Administration

on Aging, U.S. Department of Health Education, and Welfare,

Washington, D.C. 20201.

SELECTED FILMS ON CHILD LIFE (rev., 1965) prepared by the

Children's Bureau, Welfare Administration, U.S. Department of

Health, Education, and Welfare. Price: 40 cents. Available from

the Superintendent of Documents, U.S. Government Printing

Office, Washington, D.C. 20402.

S. GOVERNMENT PRINTING OFFICE: 1967 0247-606
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